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"Like your own children"
Hummel ambassador William Nelson 
shows his collection

An homage to pioneers
�e amazing success story of a  
garment and the first Hummel  
figurine in jeans 

Calm beauty
A visit to the Sießen 
Franciscus Garden

I N D U L G E  I N  M E M O R I E S  –  L O O K  B A C K  W I T H  U S

Calm beauty
A visit to the Sießen
Franciscus Garden

  Around 
the world with   
  sparkling eyes

Fall novelties

6
Exclusive

Blue Jeans  
Wanderer
HUM 2413 
height: 4.5"



Where shall I go?
HUM 465
Height: 4.50"
$ 290.-

“Around    
  the world 
 by train” 

www.hummelgi�s.com 
or call

 (212) 933-9188

A rediscovered treasure:  
Only five of these figurines were 
made in 1985 and were never sold. 
A�erwards, the little boy with the 
train, made according to a design 
(1935) of Sister Maria Innocentia, was 
forgotten to this day. 

We are issuing this rare collector's 
item for the first time a�er 33 years.

STRICTLY LIMITED
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�e month of August – summer, 
sun, holidays. Maybe you’re 
packing your bags right now or 
just coming back from a trip ... 
We at the Hummel Manufaktur 
have been working hard over 
the past weeks so that you can 
look forward to many new fasci- 
nating Hummel figurines. 
In the third issue of our Hum-
mel-Post, we are presenting six 
beautiful fall novelties. For  
example: �e boy who has been 
missing for decades is happy 
about his railroad. We present 
the first Hummel figurine in 
jeans. And little Princess  
Charlotte sits on her bench in 
front of Buckingham Palace in 
London. One of these enchan-
ting figurines would surely do 
well in your collection.
We know: �e eyes of the fig-
urines are especially important 
to collectors. �at is why we 
have given Hummel eyes new 
colors a�er 83 years: �e famil-

iar brown eyes are now joined by 
bright green and blue ones giving 
the faces a uniquely lively expres-
sion and even more emotion. �is 
marks the beginning of a new era 
at Hummel: see for yourself and 
look forward to this special fea-
ture with all new figurines from 
the production of our Manufaktur!
�is issue brings you a lot of in-
teresting things from the world 
of Hummel: We will enjoy fall at 
the Oktoberfest in Munich with 
you, visit one of our ambassadors 
near Coburg and invite you to the 
next “Day of Generations“ in Rö-
dental. We hope you enjoy read-
ing and send warmest Hummel 
greetings from Rödental!

BERND FÖRTSCH
CEO

Chief Clear Sight
Sculptor: Marion Huschka

Sculpted: 2018
HUM 2417
5.00’’ $ 290.- 

AVAILABLE STARTING
SEPTEMBER 2018

FALL NOVELTY
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Charlotte
Sculptor: 
Anette Barth
Sculpted: 2018
HUM 2410
4.75’’ $ 290.-
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Clos e to creation  
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“The atmosphere 
you love forever”  
We'll soon enjoy a  
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Munich again.
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A visit to the Sießen Franciscus Garden.A visit to the Sießen Franciscus Garden.
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The first “Hummel” in jeans  
and the incredible success story of a garment

20

Angel 
of Love
Annual angel 2018
Sculptor: 
Tamara Fuchs
Sculpted: 
2018
HUM 2385
5.25’’ $ 225.-

Blue Jeans  
Wanderer

Sculptor:  
Anette Barth

Sculpted: 2018
HUM 2413
4.5’’ $ 225.-

NEW American Style



Give a Hummel Club membership
A gi� idea for many occasions: A membership in the Hummel Club will give the recipient 
a year of enjoyable memories. A�er this time the membership can be renewed, or it 
ends automatically. �e membership fee of $ 130 includes the current Club figurine as 
well as four issues of the magazine “Hummel Post”. Information at 212-933-9188 or at 
www.hummelgi�s.com

A new exhibition illuminates the 
artistic work of the Franciscan sis-
ter Maria Innocentia Hummel: Un-
til 7 October, the Municipal Galle-
ry is exhibiting works by the artist 
in the Upper Swabian monastery 
Ochsenhausen, including  
pictures that have not yet been 
shown. In addition to Hummel 
children, the other side of the  

Hummel exhibition with previously  
unseen works

Panorama

Alfred Hummel (le�) and a delegation from the Convent of Siessen also 
came to the opening of the exhibition in the Ochsenhausen Abbey.

Heavenly  
Bouquet

Sculptor: 
 Anette Barth

Sculpted: 2017
HUM 918

4.75’’, $ 290.-

artistic works of M. I. Hummel is 
the focus of the show.
­e exhibition is open Tuesday to 
Sunday from 11am to 5pm, ­urs-
day to 9pm. An interesting Ger-
man-language video to sister M. 
Innocentia is available at www.
schwaebische.de/hummel-
ochsenhausen

6 Call  (212) 933-9188 
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Give a Hummel Club membership

Hummel in  
the networks

facebook.com/hummelfiguren

twitter.com/hummelfiguren

instagram.com/hummelfiguren

pinterest.de/hummelmanufakturgmbh

xing.com/companies/hummelmanufakturgmbh

�e introduction to and first day of school will never be forgotten. With the start of  
school in these weeks, first-graders – and their parents – begin an exciting new period  
of life. To recognize that, we are giving away the figurine “School Girl”.

Send us an e-mail or letter and tell us why you would like to win this  
Hummel figurine. �e winner will be drawn from all submissions. 
Closing date is October 15, 2018. 
�e legal process is excluded.

TAKE A CHANCE!

We are giving away “Little Scholar”

School Girl
Sculptor: Arthur Möller 
Sculpted: 1937
HUM 81 2/0
4.25’’, $220.-

My Edelweiss
Sculptor: Anette Barth
Sculpted: 2018
HUM 2395
5.75’’, $ 360.-

A�er the restart of the Hummel Manufaktur, a 
new backstamp marks Hummel figurines since 
March 2018. It is designed to put the elaborate 
handcra�smanship into the limelight.

�e introduction to and first day of school will never be forgotten. With the start of 
school in these weeks, first-graders – and their parents – begin an exciting new period 
of life. To recognize that, we are giving away the figurine “School Girl”.

Send us an e-mail or letter and tell us why you would like to win this 
Hummel figurine. �e winner will be drawn from all submissions.
Closing date is October 15, 2018.
�e legal process is excluded.

TAKE A CHANCE!

We are giving away “Little Scholar”We are giving away “Little Scholar”

School Girl
Sculptor: Arthur Möller
Sculpted: 1937
HUM 81 2/0
4.25’’, 

E-MAIL:  
hummelpost@hummelfiguren.com

POSTAL ADDRESS: 
Hummel Manufaktur
Gewinnspiel
Coburger Straße 7
96472 Rödental, Germany

In the social networks, we keep 
you up-to-date on Hummel news 
– with lots of current photos and 
news. You‘ll find us here:

Nature’s 
Cross
Sculptor: 

 Anette Barth
Sculpted: 2017
HUM 918/Z

7.25’’ $ 200.-

xing.com/companies/hummelmanufakturgmbh

TAKE A CHANCE!

HUM 2395
5.75’’, $ 360.-

                  E D I T I O N
Limited to 1,999 pieces

New
Collection 2018
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Let the sun shine 
into your heart

If the most beautiful month of 
summer were to be selected, 
August would probably win: 

Because when if not during this 
classic holiday month can we en-
joy life so lightheartedly? Sunny 
days and mild nights never seem 

long enough to enjoy and experi-
ence the beauty of everything. 
Nature surrounds us with lavish 
abundance. Just like summer as a 
whole which is always over far too 
quickly. For school children any-
way, who are now starting their 

new school year a er the big holi-
days. But also for many others 
who are looking forward to a new 
phase in their lives: an apprentice-
ship or perhaps another job.
August 1933 was also such a date 
for Sister Maria Innocentia, the 

post Fa l l  2018
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creator of the Hummel pic-
tures: On August 22, she  
received her habit in Sießen 
Convent and adopted the 
name of her order. �e young 
woman Berta Hummel be-
came the Franciscan nun  
Maria Innocentia 85 years 
ago. One year later, on August 
30, 1934, she took her vows. 
And another twelve months 
later, the artist visited the 
Goebel porcelain factory in 
Rödental in northern Bavaria 
for the first time. �e very 
first Hummel figurines were 
then designed there based on 
the drawings of the sister. 
And all lovers of the figurines 
still enjoy the carefree joie  
de vivre that the Hummel 
kids radiate.

Who can resist these children of the 
sun? Whether from your own garden, 
from a gardener or from the field:  
Sunflowers also spread cheer as cut 
flowers in your home. If you cut your 
own bouquet, you should choose a dry 
day and favor half-open flowers.
For the splendid blossoms in the vase to 
provide pleasure for a long time, the low-
er leaves are removed, the ends cut every 
other day and the sunflowers placed in 
lukewarm tap water. �is should be 
changed daily. With an additional fresh-
ness enhancer, the flowers in the vase 
can be kept for up to two weeks.

When the heat comes at midsum-
mer, most four-legged friends also 
love to lie lazily in the shade. But 
they have not coined the term "dog 
days". It goes back to the constella-
tion "Canis Major": One 
month passes between 
the first appearance of 
the main star Sirius 
in the morning sky 
until the full con-
stellation can be 
seen.
�e dog days 
are still 
consid-
ered to 
be the weeks from July 23 to 
August 23. However, Sirius doesn't 
show his face until the end of Au-
gust these days so that instead of 
the hottest weeks it actually  
announces the end of summer.

SUNFLOWERS

Bringing a  
   good mood  
INTO THE APARTMENT

WHY THE  
DOG DAYS ARE  
NO MORE

Botanist
Sculptor :  

Gerhard Skrobek 
Sculpted:  1982 

HUM 351/0 
4.75” $ 245.-

�e Florist
Sculptor: Gerhard Skrobek 

Sculpted: 1957 
HUM 349/0 

5.25” $ 300.-

Constellation 
"Canis Major"

�e Florist
Sculptor: Gerhard Skrobek 

Sculpted: 1957 
HUM 349/0 

5.25” $300.-

Botanist

Gerhard Skrobek 
Sculpted:  1982 

HU
4.75” 

postFa l l  2018
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Quark is a curd cheese 
 produced mainly in Ger-
many where it is one of 
the classics among house-
hold remedies. �at is 
 because it cools and 

moisturizes, e�ectively 
alleviates sun-burned skin 

and is also good for varicose 
veins. Mix quark with some 

buttermilk or water, put it on a 
cloth and place it on the a�ected area 

until the mixture is dry. �is application is not 
suitable for people with milk intolerance, on open 
wounds or severe burns with blistering. A visit to the 
doctor is advisable then. 

HOT DAYS –  
THICK LEGS?

PROVEN HOUSEHOLD REMEDY  

Quark Wraps
COOL SUN-

BURNED SKIN

Sweet Love
Sculptor:  
Marion Huschka
Sculpted: 2018 
HUM 2388/Z 
3.25” $ 295.-

When the temperatures rise, women 
in particular su�er from swollen legs. 
Finding a shady spot and raising your 
legs is a tempting and soothing option, 
unfortunately not always feasible. To 
stimulate blood circulation, however, it 
can help to bob your feet up and down.  
Contrast showers, treading water or a cool  
foot bath also do you good. 
Whenever there is time, you should also plan a 
walk, swimming or cycling. It also means: drink 
two to three liters a day, eat light and small  
portions and drink little alcohol. �ose who do 
without tight, high heels in everyday life and  
instead walk barefoot as o�en as possible also 
feel more comfortable. Gels with the active  
ingredient horse chestnut can provide additional 
relief for swollen legs.

New
Collection 2018

In the Orchard
Sculptor: Gerhard Skrobek
Sculpted: 2018
HUM 461
5.5” $ 355.-

ORIGINAL SIZE
FIGURINE IN

10 Call  (212) 933-9188
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With their cheerful shades of yellow and orange, marigolds light up the garden from 
June to October with summery shades of sun. �e plants willingly stretch up a�er 
sowing. And they make it easy for the gardener: If you let a few marigolds seed out, 
next summer you will again be delighted with lush – and even edible – flowers  
without having to do anything else.
As if this ease of care were not enough, marigold petals, as the Latin name Calendula 

suggests, provide the most important ingredient for an anti-inflammatory ointment 
that promotes rapid wound healing.  

�is is why it has been cultivated as a medicinal plant here since the 12th 
century and was once an essential part of any monastery or farm garden. 

�e luminous flowers also have a healing e�ect as a tea: �ey are said 
to relieve stomach complaints and digestive problems. For a large cup 
of tea, the petals of two flower heads are blanched. �ey should steep 
for ten minutes at most.

A wound ointment is easy to make: Melt 
100 g of lard, milking grease or Vaseline 
in a saucepan. Don't let it boil. �en stir 
in about a cup of fresh marigold blos-
soms. Leave the mixture on the stove  
until it cools down and put it in the  
refrigerator covered for three days. �en 
melt the mixture again, filter it through a 
paper filter or cotton cloth and keep the 
ointment in the fridge. It keeps for about 
six months.

With their cheerful shades of yellow and orange, marigolds light up the garden from 
June to October with summery shades of sun. �e plants willingly stretch up a�er 
sowing. And they make it easy for the gardener: If you let a few marigolds seed out, 

Marigolds BEAUTIFUL AND HEALING

Marigold ointment

Pay Attention
Sculptor: Gerhard Skrobek
Sculpted: 1981
HUM 426 3/0
4.25” $ 245.-

in a saucepan. Don't let it boil. �en stir 
in about a cup of fresh marigold blos-
soms. Leave the mixture on the stove 
until it cools down and put it in the 
refrigerator covered for three days. �en 
melt the mixture again, filter it through a 
paper filter or cotton cloth and keep the 
ointment in the fridge. It keeps for about 

A wound ointment is easy to make: Melt 
100 g of lard, milking grease or Vaseline 
in a saucepan. Don't let it boil. �en stir 

Marigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointment
A wound ointment is easy to make: Melt 
100 g of lard, milking grease or Vaseline 
in a saucepan. Don't let it boil. �en stir 

Marigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointmentMarigold ointment
THAT'S HOW IT IS MADE:

in a saucepan. Don't let it boil. �en stir 
in about a cup of fresh marigold blos
soms. Leave the mixture on the stove 
until it cools down and put it in the 
refrigerator covered for three days. �en 
melt the mixture again, filter it through a 
paper filter or cotton cloth and keep the 
ointment in the fridge. It keeps for about 
six months.

Pay Attention
Sculptor: Gerhard Skrobek
Sculpted: 1981
HU
4.25” 

A wound ointment is easy to make: Melt 
100 g of lard, milking grease or Vaseline 
in a saucepan. Don't let it boil. �en stir 

ORIGINAL SIZE
FIGURINE IN

Fal l  2018
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In �e Meadow
Sculptor: Gerhard Skrobek
Sculpted: 1984
HUM 459 
4.00” $ 260.-

Fa l l  2018

Sturdy, well-fitting shoes, weatherproof, comfort-
able clothing, sun protection and a backpack with 
food and a small first aid kit: �at is all hikers 
need to enjoy walking pleasure in nature.  
Newcomers start with a short distance with little 
di�erence in altitude. You can walk about four  
kilometers per hour at an easy speed.
If you can still talk with your hiking partner 

without any problems, you are traveling at the 
right speed. �en hiking is fun and also 
good for your health. Late summer and 
early fall are ideal for relaxed tours at 

pleasant temperatures.

 N I C E  V I E W S : 

Hiking for connoisseurs
 N I C E  V I E W S : 

Small, black, round and extremely 
healthy: Black currants are ripening 
now which are sort of the poor rela-
tions of the berry family. �e reason 
is their sometimes bitter taste. New-
er varieties have clearly caught up in 
terms of aroma and sweetness.  
Currants taste good as compote, jam 
or as chutney with ginger, garlic, chili 
served with meat.
It is not only worthwhile for food 
lovers, but also for health-conscious 
fruit lovers to rediscover the black 
berries. Because they are said to get 
the immune system going, activate 
cell metabolism and prevent cardio-
vascular diseases. 
�e herb-aromatic fruit is one of the 
vitamin C stars among berry fruits. In 
addition, black currants provide plenty 
of vitamin A, minerals like potassium, 
calcium, phosphorus and iron 
as well as dietary fiber.

BL ACK CURRANTS
HEALTHY AND  

WORTH RE- 
DISCOVERING

BL ACK CURR
HEALTHY AND 

WORTH RE-

12 Call  (212) 933-9188
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"It is the only summer you can rely 
on," is a tongue-in-cheek saying 
about the Indian summer. From 
around mid-September, almost every 
year a constant high-pressure weather 
situation ensures warm fall sun, crys-
tal-clear air and a fantastic view. If 
you are out early in the morning, 
you'll discover fine dew-moistened 
spinning threads giving the garden a 
silvery shine. �ey are from young 
canopy spiders sailing through the air 
with the help of extremely fine spi-
der silk. But this only works when it 

INDIAN SUMMER 
PRELUDE TO THE GREAT FINALE OF NATURE

Where Are You?
Sculptor: Gerhard Skrobek

Sculpted: 1981
HUM 427 3/0

4.5” $ 245.-

Just Resting
Sculptor: Reinhold Unger

Sculpted: 1938
HUM 112 3/0

4.25” $ 245.-

Industrial sugar and sweet lemon-
ades are denounced because they are 
said to be jointly responsible for gout 
and obesity. Fruit juices are also con-
sidered to be unhealthy because of 
their sugar content. �is is wrong,  
researchers at the Universities of  
Hohenheim and Kiel think. �ey 
found out in a study that the regular 
consumption of orange juice even 
lowers the level of uric acid and 
thus counteracts gout. 

SWEET AND HEALTHY 
ORANGE JUICE REDUCES GOUT RISK

niversities of 
Hohenheim and Kiel think. �ey 
found out in a study that the regular 
consumption of orange juice even 
lowers the level of uric acid and 
thus counteracts gout. 

Fa l l  2018

is warm and windless. So these cob-
webs are predicting good weather. 
�e threads may have given the  
Indian summer its name: "Weiben" is 
an old German term for weaving cob-
webs. But there is also another expla-
nation: As late as the 18th century, 
the seasons were divided into sum-
mer and winter only. Spring and fall 
were called "women's summer". Later 
spring got the addition "young wom-
en's summer" and fall was accordingly 
called "old women's summer".

Scientists discovered that anyone 
drinking a glass of juice with a meal 
does not have to worry about gain-
ing weight as a result. �ey recom-
mend one glass of fruit juice per day 
because this is a valuable supple-
ment to the diet thanks to its vita-
mins, polyphenols, minerals and  

dietary fiber which can be used 
well by the body. 

Just Resting
Sculptor: Reinhold 

Sculpted: 1938
HUM 112 3/0

4.25” 

ORIGINAL SIZE
FIGURINES IN

 N I C E  V I E W S : 

Hiking for connoisseurs
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Good Luck!
Sculptor: Gerhard Skrobek

Sculpted: 1981
HUM 419

6.25’’ $ 380.-

New
Fall novelty
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You have known and loved 
your "Hummels” with brown 
eyes for decades. We now 
give you figurines with other, 
more subtly accentuated eye 
colors. Look forward to an 
attractive, new look! And see 
for yourself how such eyes 
give Hummel figurines a  
special magic.

Look deep into our eyes!
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Look deep into our eyes! Painter Manuela Grempel 
has a sealed specimen of 
"Good Luck!” in front of 

her: �e model appealed to the 
Franciscan sisters at Sießen 
Convent and has been released 
for production. �e experienced 
painter now uses it for orienta-
tion purposes. 
"�is figurine is simply won-
derful,” Manuela Grempel en-
thuses. "�e colors are really 
great! It makes fun to do my 
job." �e finishing painter 
takes care of the expression of 
the little boy with the blue hat: 
He gets green eyes which 
makes the painter particularly 
happy. "Not only the modern 

ainter Manuela Grempel 
has a sealed specimen of 
"Good Luck!” in front of 

her: �e model appealed to the 

Convent and has been released 
for production. �e experienced 
painter now uses it for orienta-

"�is figurine is simply won-
derful,” Manuela Grempel en-
thuses. "�e colors are really 
great! It makes fun to do my 

takes care of the expression of 
the little boy with the blue hat: 

makes the painter particularly 
happy. "Not only the modern happy. "Not only the modern happy. "Not only the modern 

coloring, but also the intense 
color of the eyes gives the fig-
urine its very special charisma,” 
she emphasizes. 
Finishing the eyes is now par-
ticularly di�cult compared to 
the former brown hue and  
requires several working steps 
which are also more time- 
consuming.  
�e painters attached particu-
lar importance to the detailed 
workmanship of the figurine: 
"We painters shaded ‘Good 
Luck!’ up to the crease of the 
neck,” Manuela Grempel  
informs. "We pay attention to  
every little detail."

�e new eye color demands spe-
cial skills from the painters at the 
Hummel Manufaktur. But the re-
sult convinces even them. Painter 
Brigitte Grell explains how di cult 
it is to finish a Hummel figurine 
with blue eyes, for example. 
"I paint the bows with a feather. 
�en I put in two even circles as 
the actual eyes and subsequently 

fill in the pupils," she says. Now 
the paint has to dry a little before 
the expert can continue working. 

"I use a special wooden tool to 
scrape away a little paint in the 
pupils and put in the light points," 
she continues. She then adds the 
accentuating blue with a very fine 
brush. �is procedure takes con- 

BLUE EYES: “Time-consuming and difficult”
siderably longer than finishing 
brown eyes where the pupils are 
simply colored in, she explains.  
"It is very di cult,” painter Manu-
ela Grempel confirms, "and takes 
around twice as long. But the  
result is impressive. I like the  
result very much. Our new ‘Hum-
mels’ have a nicer look with sim-
ply more expression," she says.

coloring, but also the intense 
color of the eyes gives the fig-
urine its very special charisma,” 

Finishing the eyes is now par-
ticularly di�cult compared to 

requires several working steps 

�e painters attached particu-
lar importance to the detailed 
workmanship of the figurine: 

Luck!’ up to the crease of the 

informs. "We pay attention to 

Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”Time-consuming and difficult”



Where shall I go?
Sculptor: Gerhard Skrobek

Sculpted: 1985
HUM 465
4.5’’ $ 290.-

More than 30 years ago, master sculptor 
Gerhard Skrobek designed this figurine 
of a kneeling boy with a toy locomotive. 
Since then, the model has been kept in 
the archive as a Possible Future Edition 
(PFE). Collectors can now purchase this 
extraordinary figurine for the first time, 
which is also completely new in another 
respect: It is the first Hummel figurine 
looking at viewers with blue eyes. 

�e first "Hummel" 
with blue eyes!

STRICTLY LIMITED

New
Fall novelty
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Manuela Grempel is a finishing painter. “Such a great 
expression,” the painter enthuses. "�e boy simply 
has a beautiful face." Also new, she informs us, is 
that the upper and lower lip of the boy’s closed 
mouth are separated from each other with a skillful 
stroke in a darker red. 

We are issuing this rare collector's 
item for the first time a	er 33 years.



The doctor asked for a  
drawing of the son

The US collector couple Ruth 
and Robert L. Miller from 
Ohio, who published the 

well-known "Price Guide" for 
Hummel figurines for many 
years, owned an original drawing 
of the model for the figurine – 
Jochen Edinger. “We loved it very 
much,” Ruth Miller says. �e  
couple also owned an early sample 
of the figurine, which the Hum-
mel Manufaktur now launches as 
a novelty a�er many years. 
Ruth Miller still remembers the 
purchase of the pastel drawing 
well: Interested in buying older 
Hummel figurines, the couple ad-
vertised in a German newspaper 
many years ago. On the basis of 
this advertisement, Jochen Edinger 
contacted the Millers and o�ered 
them an original drawing by Sis-
ter M. Innocentia for sale. Shortly 
a�erwards, Ruth and Robert L. 
Miller visited the Edinger couple 
in Rottweil to purchase the 
painting. "Jochen Edinger was 
building a new house and need-
ed the money,” Ruth Miller  
reports. "�at's right,” his widow 
Marion Edinger confirms, who 

also remembers the 
visit of the collecting 
couple very well. "We 
had a long chat, had a 
lot of fun and went to 
dinner together,” the 
78-year-old says today. 
She is very pleased 
that the Hummel 
Manufaktur is now 
producing a figurine 
from this painting.
During the Millers' visit, the way 
the drawing came to the Edinger 
family also came up: Jochen  
Edinger's father worked as a radi-
ologist in Stuttgart. Marion Edinger 
reports that the Mother Superior 
of the Sießen Convent visited him 
because of an illness accompanied 
by Sister Maria Innocentia. �e 
doctor learned about the artistic 
abilities of the sister and asked her 
to make a drawing of his son  
Jochen – which she gladly did. 
Some time later, Sister M. Inno-
centia is said to have asked  
Jochen Edinger's father whether 
she could publish his son's  
picture as a postcard in the  
Fink publishing house.

During a visit to Sießen Convent, 
the Millers spoke to Sister M.  
Radegundis Wespel, who showed 
them a drawing of Jochen Edinger, 
pointing out that the collecting 
couple had the first picture and 
the monastery the second picture 
of Jochen.
Sister Radegundis was General 
Superior from 1972 to 1984 and 
remained very close to the Hum-
mel family until her death, Sister 
M. Emanuela of the Hummel 
working group of the monastery 
reports. She has taken countless 
American Hummel Club groups 
through the convent and attend- 
ed many conventions of the 
Hummel Club in the USA.

Only a few Hummel figurines can still  
be connected to the children that Sister  
Maria Innocentia drew eight decades ago.  
�e new figurine "Where shall I go?" is one 
such rare case.

Fa l l  2018
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With a worried look at the sky, the little schoolboy 
keeps his umbrella ready. Heavily loaded, he is on 
his way to school or home, carrying books under 
his arm and a satchel on his back. Master sculptor 
Gerhard Skrobek designed the little boy in 1981. 
�e Hummel Manufaktur is now issuing it with 
blue eyes giving it a very special expression. 
Hummel lovers have long-time sculptor Skrobek to 
thank for a series of timelessly beautiful "Hummels” 
with the newly reissued figurine "Is it raining?" 
joining their ranks.

18

Fal l  2018post

Brigitte Grell has been working as a 
painter at Hummel Manufaktur for 27 
years. She has finished the new Hummel 
figurine 420 "Is it raining?" with the new 
blue eye color and thinks that: "It makes 
our little ‘Hummels’ look even more vivid."

Is it raining? 
Sculptor: Gerhard Skrobek

Sculpted: 1981
HUM 420

6.25’’ $ 380.-

“Is it raining?” 

New
Fall novelties

ORIGINAL SIZE
FIGURINE IN



AVAILABLE STARTING
SEPTEMBER 2018

FALL NOVELTY
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Charlotte
Sculptor: 
Anette Barth
Sculpted: 
2018
HUM 2410
4.75’’ $ 290.-

Who wouldn't immediately 
be smitten by little Charlotte 
looking at you like this? She 
dutifully sits on the stool, a 
bow holds her hair and she 
seems to wait patiently. 
Sculptor Anette Barth de-
signed this completely new, 
cute girl figurine which is  
always a pleasure to look at.

Decor developer Sabine Tzscheuschner 
has the first samples of "Charlotte" on her 
table. She first draws in the little face and 
sprays red on the cheeks. Hands and face 
get their skin color. Before the first decor 
firing at 640 degrees, the decor developer 
applies ivory to the complete figure with 
the spray gun. "If we want pure white to 
appear later, we have to remove the ivory 
before firing,” she explains. 

“I am Princess Charlotte!” 

NEW British Style



 Not just a pair of      pants, a lifestyle!

on the Sacramento River, a few  
pieces of gold were found, which 
gave the starting signal for the  
California Gold Rush. Despite the 
landowner’s e�orts to secrecy, the 
sensational find is soon known to 
many. As early as 1849, tens of 
thousands from all over the world 
set out to seek gold and quick luck 
in the “Wild West”. Only a few 
discover a large nugget, which im-
mediately made them rich. Most 
shovel the river sand into their tin 
pans day a�er day, always hoping 
for the one, a great gold discovery. 
In the face of miserable living 
conditions, only the belief in the 

Born” in the dawn of the 
gold rush era in California, 
the denim pants first make 

a name for themselves as robust 
work clothes. Because many gold 
seekers complain that their 
trousers shred too quickly during 
the strenuous work. �e young 
Levi Strauss, an immigrant from 
Franconia in northern Bavaria, 
tailors the first hard-wearing 
trousers out of tent fabric. Soon he 
imports from the French Nimes 
the densely woven cotton fabric, 
which still characterizes these 
very special trousers: denim. But 
it was the idea of the tailor Jacob 
Davis to reinforce especially 
stressed seams with rivets, laying 
the foundation for the worldwide 
success of these unique trousers.

In search of gold and luck
First, they accompany the 
people of the still young 
United States: When in 
1848, during construction 

American dream and confidence 
in self let people persevere. �e 
gold rush era also becomes a 
symbol of democracy and equal 
opportunities: everyone can par-
ticipate, regardless of their social 
status, education or origin.
As early as 1854, the Californian 
gold rush is over. Later it contin- 
ues in Colorado and at the end of 
the century at Klondike in Alaska. 
�e indestructible jeans are not 
only found in the gold min-
ing settlements. �ey 
become the work 
clothing par ex-
cellence in 
agriculture, 

�e Californian prospectors, the settlers, the cowboys – they wore the first jeans.  
�e rugged pants with the typical rivets, like no other piece of clothing, stand for the  
American dream and for people who take their lives into their own hands. With the  
first Hummel figurine in jeans, Hummel Manufaktur pays tribute to the pioneering  
spirit of people who are brave enough to seek their fortune.

Fa l l  2018
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in mines, in cra�s and soon con- 
quered the everyday lives of people 
in the American West. �e city 
dwellers of the American East Coast 
are also infected by the enthusiasm 
for the blue denim pants: Inspired by 
the Western movies of the 30s, they 
see them as the embodiment of their  
desire for adventure and freedom.

Marlon Brando and James Dean:  
rebels in jeans
A�er World War II, American soldiers 
bring their jeans to Europe, once again 
a symbol of freedom. Hollywood pro-
vides the blue studded pants their final 
cult status: Marlon Brando portrays the 
rebel in jeans, as does James Dean. �e 
pants are now considered an open sym-
bol for protest against tradition and au-
thority. Add to that “Rock and Roll” as the 
perfect soundtrack for unadjusted denim 
wearers. Elvis Presley, Rockabilly and Blue 
Jeans coalesce into an inseparable liaison.
Today, there is probably no garment that is 
made in as many sizes and shapes as 
jeans. �ey live with their owners: aging, 
fading, adjusting their shape, and some  
always look better with time. Most jeans 
sold in Europe are still o�ered in US inch 
sizes. And the weight of the fabric is mea-
sured in ounces – just like gold.

in mines, in cra�s and soon con-
quered the everyday lives of people 

 Not just a pair of      pants, a lifestyle!
A “Hummel” wears jeans

Blue Jeans  
Wanderer
Sculptor:  

Anette Barth

Sculpted:  2018

HUM 2413

4.5“ $ 225.-

NEU American Style
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�e American pioneers and 

gold diggers worked extreme- 

ly hard to realize their dream 

of happiness. Robust work 

clothing was therefore in 

great demand and jeans 

soon became a “hit”. In hom-

age to the settlers and gold 

miners of the West, the 

Hummel Manufaktur has  

released the very first Hum-

mel figurine wearing a pair 

of jeans – recognizable by 

the typical indigo blue and 

striking stitching. 

Sculptor Anette 

Barth created a 

likeable young “Blue Jeans 

Wanderer”, who strikes out 

with a top hat on his head, a 

suitcase under his arm and his 

pocket watch, to seek happi-

ness in the new world.

AVAILABLE STARTING

SEPTEMBER 2018

FALL NOVELTY

Blue Jeans 
Wanderer

Anette Barth

Sculpted:  2018

HUM 2413
225.-

mericacac n Stytyt lelel
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mel figurine wearing a pair 

of jeans – recognizable by 

the typical indigo blue and 

striking stitching. 

Sculptor Anette 

Barth created a 

Fa l l  2018
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Proud chief of the Apache tribe

�e clay model of "Chief Clear 
Sight" is cut into its individual 
parts using model and mold 
technology. �is is the only way 
that larger numbers of the proud 
Indian chief can be produced  
later on.

�e painter first draws the eyes.

New
Fall novelty

May we present? �e completely new “Chief Clear Sight" will soon be coming to 
you from the Hummel workshops.

22

Chief Clear Sight
Sculptor: Marion Huschka

Sculpted: 2018
HUM 2417
5.00’’ $ 290.- 

Chief Clear Sight
Sculptor: Marion Huschka

Sculpted: 2018
 2417
$290.- 

AVAILABLE STARTING
SEPTEMBER 2018

FALL NOVELTY

He is perhaps the most famous 
Indian chief, even if he never  
actually rode through the prairie 
on his black horse Iltschi or sat 
around the campfire with Old 
Shatterhand: Winnetou, the 
proud chief of the Apache tribe. 
�is year, he can celebrate his 
125th birthday! Since it was first 
published in 1893, the Winnetou 
trilogy has sold millions of copies.
�e Hummel Manufaktur takes 
this anniversary as an opportu-
nity to issue the figurine "Chief 

CHANGES
TO THE DECOR

RESERVED

Clear Sight”. Master sculptor 
Marion Huschka designed the 
new Hummel figurine with great 
attention to detail: For example, 
the fringes on the top and the 
binding ribbon are shown with a  
relief-like structure. Marion 
Huschka has put a pattern and a 
feather on the headband. And 
you can imagine the decorations 
on the top. �e “Chief Clear Sight" 
shades his face with his hand and 
gazes into the distance with alert 
eyes. �e next adventure awaits!

post Fa l l  2018



Get to know the world of 
the manufactories, be fas-
cinated by high-quality 

products, not just to look at, but 
to touch, try out and experience 
– this is what the Days of Ger-
man Manufactories 2018 in Ber-
lin promise: On September 21st 
and 22nd, visitors to the premises 
of the Royal Porcelain Manufac-
tory Berlin (KPM) can discover a 
world of cultural assets that have 
been produced for generations 
with a consciousness of tradition 
and great attention to detail. Here 
for the first time is the Rödental 

Things that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stayThings that inspire – things that stay

SEPTEMBER 21ST AND 22ND 
DAYS OF GERMAN MANUFACTORIES IN BERLIN

Hummel Manufaktur, a new 
member of the Initiative Deutsche 
Manufakturen. A ceramic painter 
allows you to look over his shoul-
der during the two-day event 
when he gives the Hummel chil-
dren their typical appearance 
with skillful strokes of his brush. 
�e event o�ers visitors an exclu-
sive insight into the diversity of 
German cra�smanship. Guests 
can exchange ideas with manu-
facturers, cra�smen and design-
ers, follow the production of 
unique products and learn more 
about the tradition of German 
manufactories.

Special exhibition
�is year's special exhibition 
"Handmade Cooking & Dining" 
focuses on the central place of 
any home – the kitchen. All those 
for whom food is more than food 
intake will find a space that 
comes alive, in which they can 
enjoy, marvel and spill, here at 
the show.
Creature comforts are very well 
taken care of on both days: At the 
food market in the inner court-
yard, manufactories spoil visitors 
with handmade and regional del- 
icacies – from healthy snacks to 
sweet temptations.

Königliche Porzellan- 
Manufaktur Berlin (KPM)
Wegelystraße 1
10623 Berlin

OPENING HOURS 
FOR VISITORS
Friday, September 21th  
1 to 6 p.m.

Saturday, September 22th  
10 a.m. to 6 p.m.

Admission is free.
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Atmosphere, cosiness, tradition, a zest for life:  
�e fascination of the Oktoberfest is tough to describe – 
you have to experience it! We'll soon enjoy a freshly 
tapped beer in Munich again.

“The atmosphere you 
    love forever”

THE MUNICH OKTOBERFEST 

First Dance
Sculptor: Marion Huschka
Sculpted: 2015
HUM 2364
6.00’’ $ 595.-
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First Dance
Sculptor: Marion Huschka
Sculpted: 2015
HUM 2364
6.00’’ $595.-

ORIGINAL SIZE
FIGURINE IN

post



When Munich’s senior 
mayor taps the first 
keg of beer in the 

Schottenhamel festival tent 
around noon on September 22, 
the largest and most famous fair 
in the world starts again: the  
Munich Oktoberfest. Until Octo-
ber 7, millions of visitors are  
expected from all over the world 
– not only from the neighboring 
countries Italy, Austria and Hol-
land, but above all also from the 
USA, Japan and Australia.  
Approximately six million guests 
came in previous years, almost 
one in five from abroad.

�ey all come for the atmosphere, 
the tradition, the coziness, the 
pleasure in the Bavarian way of 
life and the hospitality – all com-
bined in one historical place. But 
the popularity of the Oktoberfest 
can only partially be explained 
by this. You have to experience 
the unique atmosphere for your-
self. A journalist wrote a few 
years ago: "Once you’ve been in 
the thick of it, you'll love it for- 
ever!" And a scientist trying to  
figure out the attractiveness of 
this famous fair, got this answer 
from one interviewee: "It wouldn’t 
be a problem to set the Oktober-
fest up somewhere else. But it 
wouldn't be the Oktoberfest. Ask 
anyone, this is a phenomenon 
that no one can explain." Never-
theless, it is copied, but none of 
these festivals anywhere else in 

Valentine Joy 
Sculptor: Marion Huschka
Sculpted: 2014 
HUM 399/III
13.25’’ $ 1,950.-

“The atmosphere you 
    love forever”

the world can match the original. 
�e heart of the fair beats in 16 
large and 22 smaller tents where 
guests can look forward to cele-
brating with beer and Bavarian 
specialties: From simple pretzels 
to the meat-loaf-like Leberkäs’, 
knuckle of pork, roast chicken 
and ox on a spit to steamed  
noodles and Kaiserschmarrn,  
a sugared pancake with raisins. 
Last year, Oktoberfest visitors 
consumed 127 oxen and 59  
calves, among other things.
�e days are long gone when 
guests could only order sausages 
and cheese and therefore brought 
their chicken from home to have 
it grilled at the fairground. But as 
always, only Munich beer is 
served – and plenty of it: Last 
year’s visitors drank 7.5 million 
liters of beer, preferably one of 
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wouldn't be the Oktoberfest. Ask 
anyone, this is a phenomenon 
that no one can explain." Never
theless, it is copied, but none of 
these festivals anywhere else in 

Valentine Joy 
Sculptor: Marion Huschka
Sculpted: 2014 
HUM 399/III
13.25’’

post



FROM A HORSE RACE TO THE  
MOST FAMOUS FAIR IN THE WORLD

Festival Journey 
Sculptor: Marion Huschka

Sculpted: 2016
HUM 2380
4.25’’ $ 225.-

the specialties brewed especially 
for the Oktoberfest.
More than a hundred di�erent 
rides are fun for young and old 
alike: Romantics enjoy the fantas-
tic view from the Ferris wheel. 
Brave lovers of breathtaking  
action will find challenges in  
numerous o�ers. Nostalgics who 
love the tunnel of horror, the 
devil's wheel or the chairoplane, 
for example, also get their  
money's worth.
Some of these historical rides are 
now only set up at the Oktober-
fest in Munich. And – do we 
have to mention? –  the Oktober-
fest also lights up the eyes of lit- 
tle visitors with its numerous 
rides for children. O� we go!

Festival  
Tradition 
Sculptor:  
Marion Huschka
Sculpted: 2016
HUM 917
4.25’’ $ 225.-

Not a king or a minister 
laid the foundation stone 
for what is probably the 

world's most famous fair of today 
– it was a common member of 
the Bavarian National Guard.
�e man suggested celebrating 
the marriage of Ludwig of  
Bavaria and Princess �erese of  

Fa l l  2018

Saxony-Hildburghausen with  
a big horse race.  
King Max I. Joseph of Bavaria 
was thrilled. So five days a�er 
the wedding on October 17, 1810, 
the horses lined up for the race 
on �eresienwiese – �erese's 
Green –  which is named a�er 
the bride. 

Festival 
Tradition 
Sculptor: 
Marion Huschka
Sculpted: 2016
HUM 917
4.25’’ $225.-

ORIGINAL SIZE
FIGURINES IN
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Bavarian Toast
Sculptor: Marion Huschka

Sculpted: 2016
HUM 2344
5.25’’ $ 325.

Bavarian Cheer
Sculptor: Marion Huschka

Sculpted: 2016
HUM 2373
4.75’’ $ 325.

�e race was a huge success and 
continued in the following years. 
In 1819 already, Munich’s city fa-
thers took over the event. More 
and more booths and carousels 
were added over the years.  
In 1880, the town council  
approved the sale of beer 
and the first chicken 
roasting plant was 
opened in 1881.

If the bow is tied on 
the le�, the lady is 
single.

If she wears the bow 
of the dirndl apron in 
the back, she is a 
widow or a waitress.

Is the bow on the 
right, then she is 
spoken for.

Flirting  
success or not?
�e Oktoberfest o�ers ample  
opportunity for "hooking up".  
�e wearer of a dirndl indicates 
how promising a flirt might be  
with the way she ties her apron:

Due to the huge demand, the 
breweries later erected large 
beer tents with bands in 
place of the small beer 
stalls. In the 20th century, 

more and more rides that 
were ever more exciting found 

their way to the �eresienwiese. 
�e tradition of horse racing was 
not resumed a�er the Second 

World War, with the exception of 
the 150th anniversary in 1960 and 
the 200th anniversary in 2010.

27www.hummelgi�s.com
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Excited about the art of  
     Sister Maria Innocentia
A pastor had asked Sister Maria  
Innocentia for a hiking motif. Read 
what the Emmausbild is all about  
and how this new Hummel figurine 
was created.

A pastor had asked Sister Maria 
Innocentia for a hiking motif. Read Innocentia for a hiking motif. Read 
what the Emmausbild is all about 
and how this new Hummel figurine 
was created.

post Fa l l  2018
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Excited about the art of  
     Sister Maria Innocentia

Pastor Renz first met Sister 
M. Innocentia on March 21, 
1938, at Sießen Convent. 

�e archives of the convent  
include a lively correspondence  
between the so-called Emmaus 
father and the sister. In a letter 
dated March 25, 1938, he writes: 
"Perhaps, I may tell you that I 
would also like you to send me 
an original that expresses the 
concept of hiking for my living 
room. Motif: Two disciples went 
to Emmaus." 

�e documents of Sießen Convent 
do not indicate how the contact 
between Pastor Renz and Sister 
Innocentia came about. �e cler-
gyman had obviously come into 
contact with her art and was  
enthusiastic about it. He commis-
sioned several works from Sister 
Innocentia. �e reason for his 
visit in March 1938 was the com-
mission for altarpieces: a nativity 
scene for the Emmaus Chapel 
and two embroidered altar flags 
with worshiping angels as well as 

a large oil altarpiece – a Madonna 
with Child – for the chapel of St. 
Michael, a place for homeless 
women. And also a Christ child 
for this facility – a forerunner of 
the Hummel-Christkind which 
was already discussed for produc-
tion at that time – and that pastor 
Renz greatly encouraged Sister  
Innocentia to work on.
For Easter 1939, pastor Wilhelm 
Renz had greeting cards with the 
Emmaus motif printed exclusive-
ly for him by Ars sacra. On the 

New
Fall novelty
Fa

Where shall we go? �e three little 
wanderers are looking up. �e sign-
post, which serves as a resting place 
for three sparrows, seems to be unla-
beled. Only a sign calling hikers to 
pause – as is also necessary some-
times in your life's journey to make 
sure you take the right path.

�ree Little Wanderers
Sculptor: Marion Huschka
Sculpted: 2018 
HUM 927
9.5’’ $ 2,150.-

�is new, elaborately designed Hum-
mel figurine is based on the picture 
of the three traveling boys, which 
Sister Maria Innocentia published in 
the Hummel book of publishing 
house Josef Müller as a variation of 
an earlier motif. �e original oil paint-
ing entitled "To Emmaus" was created 
for pastor Wilhelm Renz, the director 
of Emmausheim, a hostel for pre- 
viously homeless people near Gun-
delfingen northeast of Ulm. �e  
signpost then bears the inscription  

"To Emmaus", which is no longer  
seen in the later drawing for the 
Hummel book.
Readers of the Hummel-Post were 
able to closely follow the develop-
ment of the new Hummel figurine 
"�ree Little Wanderers": from the 
master model from the hand of mas-
ter sculptor Marion Huschka in issue 
1 of this year to the precision work in 
model and mold making in issue 2 all 
the way to the now finished master-
piece from the Hummel Manufaktur.

postFa l l  2018
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In a Hummel book  
of publisher Josef Müller, 

Sister M. Innocentia  
released this drawing of 

the three little wanderers.

back, they said: "We wish you a 
happy Easter and a happy Em-
maus day in gratitude. On behalf 
of the homeless, Wilh. Renz,  
Director". On the front side below 
the image, there was a verse in 
Swabian dialect.
Emmaus is a place near Jerusa-
lem mentioned in the gospel of 
Luke (24:13) that Cleopas, a dis-
ciple of Jesus, came from. Luke 

reports that Cleopas and another 
disciple went from Jerusalem to 
Emmaus the day a�er Passover in 
a dejected mood and met the  
risen Jesus without recognizing 
him. �e unknown companion 
had interpreted the scriptures for 
them in a conversation. At the 
Last Supper, when he broke the 
bread, they recognized the risen 
Jesus in him and he

disappeared immediately a�er-
wards. �e same evening. they 
returned to Jerusalem to tell the 
apostles and the other disciples 
about the meeting. 
Emmaus means "warm spring" 
and was a common place name 
or name a�x. �e location of the 
biblical Emmaus is not known 
for sure.

post Fa l l  2018
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The “Emmaus father”  
pastor Wilhelm Renz: A big heart  
for the needyfor the needy
Socially committed, courageous, 
energetic and endowed with  
a big heart – this is how Wilhelm 
Renz (1887 – 1960), the Emmaus 
father, would be described  
these days. 

Pastor Renz was a member of the 
third order of St. Francis. He felt a 
deep love for the poor and needy. 
Neither denomination nor godless-
ness of his protégés mattered to him.
In 1917, a home for previously home-
less people, the Emmausheim, was 

built on his initiative in the vicinity  
of Gundelfingen – despite a lot of  
resistance. In 1931, Wilhelm Renz 
purchased Schlachtegg Castle in  
Gundelfingen, which he turned into  
a home for homeless women. He 
called it St. Michael. 
Today, the Emmaus house is spon-
sored by Caritas Augsburg. It o�ers 
two residential groups with 17 assist- 
ed living places for older people with 
disabilities. Schlachtegg Castle today 
serves as an educational center for 
florists. Ayurveda treatments are of-
fered in the adjacent guest house.

We thank Sister M. Emanuela Tieze 
from the working group M.I.Hummel 
of the Sießen Convent for her exten-
sive information on this subject.

these days. less people, the Emmausheim, was serves as an educational center for 
florists. Ayurveda treatments are of
fered in the adjacent guest house.

We thank Sister M. Emanuela Tieze 
from the working group M.I.Hummel 
of the Sießen Convent for her exten
sive information on this subject.
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Two boys with a special secret
In honor of master sculptor Gerhard Skrobek, the Hummel Manufaktur is issuing 
a series of six special figurines. A�er the prelude with "Summertime Surprise", 
Hummel lovers can now enjoy "Well Done!", the second figurine of the series.  
It surprises collectors with a special new detail.

What prank are the two boys 
thinking up? We will 
probably never find out, 

but we can imagine a few things:  
Stealing apples, building a secret lair 
in the woods or putting a live frog in 
the teacher's desk? Or perhaps they are 
whispering about the novelty from the 
Hummel Manufaktur. Because the two 
come out of the workshops with deep 

Elaborate manual work, many carefully 
worked out details and – completely new – 

blue eyes distinguish this "Hummel". It is 
made exclusively for members of the Hummel 

Club and is part of the Skrobek edition. 

Well Done!  
Sculptor:  

Gerhard Skrobek
Sculpted: 1973  

HUM 400
6.25’’ $ 590.-

S K R O B E K  E D I T I O N
Limited to 950 pieces

Well Done!  
Sculptor: 

Gerhard Skrobek
Sculpted: 1973  

HUM 400
590.-

S K R O B E K  E D I T I O N
950 pieces

ExclusiveExclusive

ONLY for club

members
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its sheen, provides a warm un-
dertone for the "Hummels” and is 
now carefully washed o� and  
removed again. Only then does 
the garment get its shine. 
�e painters pick up the figurine 

countless times at the 
Hummel workshops; 
a total of 21 di�erent 
colors are used. �e 
experts apply the  
basic color for each 
of the 25 stages. Let's 

take a closer look at one step:  
�e painters use the basic  
Hummel green for the long 
pants. Another color is used for 
shading and pleating. Finally, the 
painters work out the typical 
Hummel structure with a special 
stippling brush made of pig bris- 
tles, called “Stupper”, and so�en 
the transitions. �ey make pro-
truding areas brighter to enhance 
the depth e�ect.
�e master model, a positive cast 
of the original master mold, 
comes from the archive and has 

You don't have the first figurine of the 
series yet? Order this one right along 
with it. �ere are still copies of the  
limited edition available.

Summertime Surprise
Sculptor: Gerhard Skrobek
Sculpted: 1980  
HUM 428/I
5.50’’ $ 360.- 

S K R O B E K  E D I T I O N
Limited to 950 pieces

Hummel lovers owe numer- 
ous popular figurines to his 
cra�smanship: From 1951  
to 1993, Gerhard Skrobek  
worked as a sculptor for the 
former Hummel producer 
Goebel. Until 2022, his 100th 
birthday, the Hummel Manu-
faktur will produce an exclu-
sive edition with one of his 
figurines published every year.

blue eyes! �is has never before 
been done like this. Until now, 
Hummel figurines have always 
been given brown eyes. See for 
yourself: �is gives the fine faces 
of the "bumblebees" a completely 
di�erent, special and unique  
expression.
But the two boys know  
how to impress any-
way: When sculptor 
Gerhard Skrobek  
designed the figurine 
with the number 400 
in 1973, he succeeded 
in creating a small 
masterpiece. He perfectly cap-
tured this familiar moment be- 
tween two friends – one can  
almost imagine hearing them 
murmuring and whispering. 
"Skrobek has sculpted a highly 
complicated figurine rich in de-
tail,” decor developer Sabine 
Tzscheuschner confirms. "To dis-
tinguish them, that is to paint the 
faces, the figurines must therefore 
be partly turned upside down." 
�e ivory color, which was pre- 
viously applied for the white 
shirt resembling porcelain with 

so far been strictly guarded as a 
possible future edition.
�e Skrobek edition will be con-
tinued in summer 2019. Collectors 
can then look forward to the third 
Hummel figurine of the series.
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A wonderful place to rest, 
to breathe a sigh of relief, 
to let go and finally be 
yourself: �e Franciscus 
Garden of Sießen Convent 
impresses with its quiet 
beauty.

Close to  
     creation

THE FRANCISCUS GARDEN 
IN SIESSEN CONVENT
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Visitors are looking for 
relaxation and go for 
walks here today. 
Groups use the special 

atmosphere for therapeutic pur-
poses. Old fruit trees used to 
stand here until the Franciscan 
sisters of Sießen redesigned the 
grounds into the publicly acces-
sible Franciscus Garden in 2004. 
It takes its name from St. Francis 
of Assisi, according to whose spir-
ituality and religious rule the Sis-
ters live.
 e spacious complex is based on 
the verses of the famous "Canticle 
of the Sun", a song of praise by St. 
Francis. He sees himself on the 
same level as the creatures. He 
feels them praising the Creator 
and gives them a voice.  e hymn 
is one of the most famous prayers 
of the Catholic Church. In 2015, 
Pope Francis named his environ-
mental encyclical "Laudato si"  
a�er the first words of the prayer. 
For we are not to be exploiters of 
Mother Earth, but siblings who 
must respect our planet as much 
as our bodily brothers and sis-
ters.  us, the Franciscan Garden 
should also be a place that invites 
one to be close to creation. It is 
the wish of the Sisters of Sießen 
to enable visitors to come closer 
to themselves and to the Creator 
who can be sensed behind them 
– just as Francis himself ex-
pressed it in his poetry.
 e "Canticle of the Sun" sings of 
Brother Sun, the Sisters Moon, 

Water, Air and "Mother" Earth 
with its flowers and herbs. In  
Italian and Latin, the sun is male 
(il sole), the moon female (la luna). 
 at is why Brother Sun and Sister 
Moon are mentioned in the Fran-
ciscus Garden of Sießen. 
 e various design elements of 
the facility invite you to a voyage 
of discovery: For example, a water 
spring, the human sundial, a  
labyrinth, the herb garden, the 
bee house, a fireplace, a pond,  
a portion of forest and a small  
chapel as well as "Brother Death" 
can be seen – an impressive little 
building that first leads visitors 
into complete darkness and then, 
a�er another step, amazes them 
with bright rays of light through 
a small slit in the ceiling.
Francis probably wrote the "Can-
ticle of the Sun" shortly before 
his death, at the end of 1224 or 
the beginning of 1225, when he 
lay seriously ill and almost blind 
in San Damiano near Assisi. In it, 
he calls man to praise God in all 
his creatures.  e authenticity is 
attested with a biography.
 e song was written by Francis 
of Assisi in a high medieval Um-
brian dialect. Unlike most of his 
lyrics, the Umbrian vernacular 
version of the "Canticle of the 
Sun" has been preserved. Poetry 
in the vernacular was still highly 
unusual in the Italian culture of 
that time.  e "Song of the Sun" 
is therefore considered the oldest 
testimony of Italian literature. 

THE FRANCISCUS GARDEN 
IN SIESSEN CONVENT
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VISIT THE Franciscus Garden  
Kloster Sießen Convent, 88343 Bad Saulgau

April 15 to October 31 open daily from 
10 a.m. to 7:30 p.m.
June to August on �ursdays: 10 a.m. to 8:30 p.m.
Admission is free

Guided tours on request
Contact details: Sr. Susanne Schlüter
Telephone 07581 / 80-107
E-mail: franziskusgarten@klostersiessen.de
www.klostersiessen.de
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Sießen Convent – 
WHERE SISTER M.  
INNOCENTIA FOUND  
HER FULFILLMENT

Sießen Convent today preserves the 
legacy of Sister Maria Innocentia Hum-
mel whose expressive children's draw-
ings laid the foundation for the lovable 
Hummel figurines. �e artist entered 
the convent in April 1931 and took her 
vows on August 30, 1934. A�er a seri-
ous illness, she died in 1946 at the age 
of only 37. Sießen Convent remembers 
Sister M. Innocentia with a permanent 
exhibition in the Hummelsaal showing 
images of children, watercolors, por-
traits and religious art.
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Hardly anyone could work 
for the Hummel Manu-
faktur and not fall in 

love with the Hummel figurines. 
William Nelson couldn’t either. 
�e lovely Hummel children have 
managed to captivate the former 
US soldier for decades. Many 
long-time collectors still know 
the native American as the ma- 
nager of the M.I. Hummel Club. 
“Bill" Nelson was the go-to per-
son for 200,000 members in the 
United States and 100,000 Hum-
mel fans in Europe and the other 
continents. "First it was a job, 
then it was part of my life," he 
says. And not only his life, but 
also the life of his wife Na-
tascha, who volunteered to 
assist Hummel lovers. 
�e "Hummels" thus 
shaped not only his 
professional life, but 
also conquered his 
home. �e Hummel  
fan does not know 
exactly how 
many figurines 
there are to be 
admired in show-
cases, cupboards and on 

“The Hummel figurines remind 
me of my own children”
Many collectors still know him as the Hummel Club manager. But William Nelson 
also likes having "Hummels" around in his private home. He talks about his favorite 
pieces here and his decades of passion for the small figurines.

the shelves: "�ey could easily 
number more than 300,” the 
73-year-old suspects. His son-in-
law once registered them all to 
get an overview of the treasures. 
And the figurines will stay in the 
family in the future: "My daugh-
ter has already made it clear that 
she wants to inherit them later,” 
Bill Nelson says.
Like many other collectors, the 
figurines reminded him and his 
wife Natascha, who passed away 
in March 2017, of their own chil-

dren. He particularly likes figu-
rine HUM 451 "Just Dozing", 
sculpted by Gerhard Skrobek: 
"Our son was just like that. He 
could sit down anywhere and 
sleep peacefully," he says.

William Nelson loves Hummel 
figurines and is active US 
brand ambassador again.
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"Always bought 
what we liked"
He has reserved a special place 
on a sideboard for the figurine of 
a saluting soldier he received 
from Goebel on his 60th birthday. 
It is decorated with an English 
plaque honoring his work as a 
Hummel ambassador. �e large 
"Goose Girl" (HUM 47) and the 
corresponding Hummel drawing 
next to it are another delight. 
"We always bought what we 
liked," he says. As a doll and bear 
lover, Natascha Nelson also added 
the Hummel Teddy Bear, who 
carries a little Hummel girl in his 
pocket, to her collection.

Coincidence lead him 
to Hummel
How does a former US soldier be-
come Hummel Club manager and 
Hummel lover? When William 
Nelson was first stationed with 
the Army in Kassel in 1966, he 
met his great love Natascha there. 
She didn't speak English. He 
spoke almost no German. �e at-
traction to each other was stron-
ger than any language problems: 
�ey not only got to know each 
other, but also the language of 
the other. �ey got married in 
1967 and a soldier's life followed: 

"We moved 25 times in  
20 years of marriage,” Bill 
Nelson says. 
In 1980, the US Armed 
Forces sent him to Coburg 

as liaison o�cer. He started 
to feel at home there and did 

not want to move anymore. 
When Goebel was looking for 

an employee speaking perfect 

English to look a�er the US col-
lectors, the head of marketing at 
the time took notice of him. And 
for William Nelson as the new 
head of the Hummel Club and the 
Info Service a varied and exciting 
time began: "No two days were 
the same," he says in retrospect. 
Today, he is back on board, is  
involved as US brand ambassador 
and has an ear for the concerns of 
English-speaking collectors.  
"Welcome back, Bill."

In the background: Photos of the 
grandchildren with an amazing 

likeness to the two Hummel  
children in the front. �e small wall 

display case, an 
heirloom of Bill 
Nelson's grand-
mother, now 
houses some of 
his "Hummel 
treasures". He 
associates them 
as well as the 
others figurines 
with numerous 
memories.
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When Isolde Amann-
Geiger discovered 
this picture in the 

second-hand department store, 
she knew: "I have to buy this." 
Five children gather around the 
cradle and marvel at the new-
born sibling. Sister Maria Inno-
centia had called this work "Nest-
häkchen ". When she saw the 
elaborately embroidered  
motif, she immediately liked this 
"gem in the great passe-partout" 
and recognized the Hummel  
motif right away, the 68-year-old  
explains. "Hummel cards have 
accompanied me through my 
childhood. �e favorite item in 
my collection was the child un-
der the umbrella," the Munich 
native reports. 

Isolde Amann-Geiger came across an  
embroidered picture with a Hummel  

motif. "I liked it right away," she says. 

A woman from Munich by 
chance discovers a lovingly  
embroidered Hummel  
picture in a second-hand 
department store and gives 
it to the Hummel Manufak-
tur. Because she thinks: It 
should bring joy where the 
Hummel figurines have their 
home.

finds a new home

She herself does not own any 
"Hummels" anymore. Many years 
ago, she had to sell her figurines 
to an antique shop in Schwabing 
because of financial di�culties, 
she commiserates and adds: "But 
I still like the lovely Hummel  
figurines very much."
A�er enjoying the embroidery  
at home for a few days, Isolde 
Amann-Geiger found that the 
work should go back to where  
the Hummel figurines have their 
home: the Hummel Manufaktur. 
And so Hummel employees can 
now admire the lovingly embroi-

dered work in the o�ces of the 
Rödentaler Manufaktur.
"I enjoy giving pleasure to others," 
says the Munich-based artist – 
very much like Sister Maria Inno-
centia, the creator of the Hummel 
pictures. And like her, Isolde 
Amann-Geiger is a creative artist: 
Not as a painter, but as the author 
of stories, verses and songs for 
adults and children.

�e figurine, HUM 574, was 
produced only in 1994.
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For more than 40 years, collectors of Hummel  
figurines have come together at the Hummel Club.  
Become a  member and enjoy exclusive benefits. Become a 

1. Your Club Membership pays o�!
For the annual Club fee of 130 Dollars 
you will receive your exclusive Club 
figurine, a 230-Dollar value, and, four 
times a year, the magazine "Hummel-
Post" worth 40 Dollars with free 
delivery. So you save 140 Dollars! 
Do you want to become a member? 
Call us or fill out one of the order 
cards here in the Hummel-Post. �e 
current club figurine will arrive at your 
home within a few days.

2. 	e Club magazine "Hummel-
Post" (worth 40 Dollars), free of 
charge four times a year
Our Club magazine provides interest-
ing news from the Manufaktur in 
Rödental, news about the Club events 
as well as interesting facts worth 
reading about selected Hummel 
figurines.

delivery. So you save 140 Dollars!
Do you want to become a member? 
Call us or fill out one of the order 
cards here in the Hummel-Post. �e 
current club figurine will arrive at your 

2. 	e Club magazine "Hummel-
Post" (worth 40 Dollars), free of 

Our Club magazine provides interest-
ing news from the Manufaktur in 
Rödental, news about the Club events 
as well as interesting facts worth 
reading about selected Hummel 

Housecleaning: 
Girl Washing 
Club purchase figurine 

2018/2019
Sculptor:  

Marion Huschka
Sculpted: 2018
HUM 2397

4.50’’ $ 230.-

Housecleaning:  
Boy With Broom  
Club figurine 2018/2019

Sculptor: Marion Huschka
Sculpted: 2018

HUM 2395
4.25’’  

Included in your Club fee of  
$ 130.-

Become a part of the
For more than 40 years, collectors of Hummel 
figurines have come together at the Hummel Club. 
Become a member and enjoy exclusive benefits. 

For more than 40 years, collectors of Hummel 
figurines have come together at the Hummel Club. 
Become a 

Become a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of theBecome a part of the
Hummel world!

Your Club team is always available to answer your questions.  
We are happy to take your orders by telephone or e-mail. 

E-mail: club@hummelfiguren.com 

*  Normal in-country telephone costs within the USA and Canada.

YOUR CONTACT DETAILS FOR THE HUMMEL CLUB 

(212) 933-9188*

$130.-

3. Special issues for Club members only
Only Club members have the option to 
purchase Hummel figurines made exclusively 
for them. Currently, these are the first two 
figurines of the Skrobek edition in addition  
to the Club purchase figurine "Housecleaning: 
Girl Washing", “Summertime surprise” (HUM 
428/I) and “Well done!” (HUM 400). For more 
information, see pages 28 and 29.

Housecleaning: 
Girl Washing 
Club purchase figurine 

2018/2019
Sculptor: 

Marion Huschka
Sculpted: 2018
HUM 2397

230.-

Included in your Club fee of  

is always available to answer your questions. 
We are happy to take your orders by telephone or e-mail. 

within the USA and Canada.

L CLUB

information, see pages 28 and 29.
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Have you been a loyal Hummel Club member for many 
years? �en have a look at your documents. Maybe you 
can already celebrate a "Hummel anniversary"? �is gives 
you the opportunity to expand your collection with one 
exclusive Hummel figurine which can only be purchased 
by anniversary Club members. 

Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many Have you been a loyal Hummel Club member for many 

A “Hummel” exclusively for 
      anniversary Club members

Basket Of Gi�s
Sculptor: Gerhard Skrobek 
Sculpted: 1990
HUM 618
5.25’’ $ 450.-

Forget Me Not
Sculptor: �eo R. Menzenbach
Sculpted: 1959
HUM 362/I
5.50’’ $ 375.-

Globe Trotter
Sculptor: Arthur Möller 
Sculpted: 1937
HUM 79/I
6.00’’ $ 550.-

40 YEAR 
MEMBER

YEAR 
MEMBER35

YEAR 
MEMBER30

Are you  
celebrating your  

anni versary as a  member  
of the Hummel Club and 
would like to  purchase an  

exclusive  anniversary 
 figurine? Our Club team  

will be happy to  
help you.
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Relaxation
Sculptor: Karl Wagner
Sculpted: 1955
HUM 316
4.00’’ $ 430.- 

Behave
Sculptor: Helmut Wehlte
Sculpted: 1956
HUM 339
5.50’’ $ 390.-

Honey Lover
Sculptor: Helmut Wehlte
Sculpted: 1955
HUM 312/I
3.75’’ $ 320.- 

Sunflower Friends
Sculptor: Helmut Fischer
Sculpted: 1999
HUM 2104
3.75’’ $ 220.- 

25 YEAR 
MEMBER

YEAR 
MEMBER20

YEAR 
MEMBER10

YEAR 
MEMBER15

YEAR 
MEMBER5

20

YEARYEAR
MEMBERBER1010101010

YEAR55

Miss Beehaving
Sculptor: Helmut Fischer
Sculpted: 1999 
HUM 2105
3.00’’ $ 245.-
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The annual angels tell  
of love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faithof love and faith

As heavenly messengers and little comforters on earth, the angels 
from the Hummel workshops delight Hummel lovers worldwide. 
�is is why the Manufaktur has been producing a lovingly 
cra�ed annual angel for many years. 

Angel of Faith
Annual angel 2017
Sculptor: Tamara Fuchs
Sculpted: 2016
HUM 2384
5.00’’ $ 220.-

Angel of Love
Annual angel 2018

Sculptor: Tamara Fuchs
Sculpted: 2018

HUM 2385
5.25’’ $ 225.-
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Our annual angel gets its 
finishing touches from  
Stefanie Schuhmann in the 
painting department. 	e 
trained ceramic painter pro-
vides the wings of the angel 
with gold bronze decoration. 
	e figurine has already gone 
through the kiln: 	e gold is 
so sensitive, it would simply 
be scorched during the firing 
and the beautiful, shiny e�ect 
would be gone. "	at is why 
this color is not burned with 
the rest," she explains. 

	e gold bronze is ready mixed, three copies 
of the annual angel are waiting for completion 
and appraisal. Another piece already has a pen-
dant. It was created by  decor developer  
Sabine Tzscheuschner and is a perfect sample 
and model for all other annual angels that  
are produced. 

�e tradition of the annual  
angels will be continued 
in 2018 with the "Angel of 
Love". He joins the "Angel 
of Faith" from 2017.  
Together with the "Angel 
of Hope", which will be  
released next year, the 
three figurines illustrate 
the well-known Bible verse 
from the Song of Songs in 
the 1st letter to the Corin-
thians. It is o�en chosen 
as a marriage vow:

Faith, hope and love are 
considered theological or 
divine virtues. �ey are 
described as "poured" into 
the soul of the faithful by 
God. �ey therefore  
describe inner attitudes 
rather than instructions 
for action. But we are sure:  
Even without theological 
knowledge, the elaborately 
designed and painted  
annual angels will delight 
all viewers.

“And now these  
three remain:  

faith, hope and love.  
But the greatest  
of these is love.” 
(1. Corinthians 13, 13)
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Headline 80 pt Welcome to the  
“Day of the Generations” 

�e Hummel Manufaktur opens its  
doors again on Sunday, October 21:  

experience how with great attention to  
detail, cra�smanship and experience our 
charming figurines are created. And look 

behind the scenes of the traditional  
home of the popular “Hummels”.

HUMMEL MANUFAKTUR

“Generation  
Day”

in the Hummel Manufaktur  
with guided tours, shopping,  

co­ee and cake, 
Sunday, 21st October

11 a.m. to 5 p.m.
46

post Fa l l  2018

Call  (212) 933-9188



Look forward to seeing all 
the novelties from the 
Hummel Manufaktur at 
the “Day of the Genera-

tions” and, of course, being able to 
take them home as well. Let the 
new blue or green eyes of our 
“Hummels” enchant you! Among 
other novelties, you can expect 
“Blue Jeans Wanderer”, the first  
figurine in a pair of jeans, the 
proud Indian chief “Chief Clear 
Sight” and the little princess 
“Charlotte”.

During guided tours of the Ma-
nufaktur, you’ll be able to look 
over the shoulders of the sculp-
tors as they create the first model 
of a new Hummel figurine from 
so� clay. You’ll see how molds are 
made, how the individual parts 
are cast and assembled and how 
they are fired. And be astonished 
as the painters bestow the lovable •	 Large	selection	of	Hummel		

figurines	in	all	sizes

•	 Five	percent	discount	on		
regularly	marked	items

•	 Qualified	assistance

•	 Personalization	of	figurines

•	 Historical	exhibition	of		
Hummel	figurines

•	 Films	on	the	life	of	Sister		
Maria	Innocentia

OPEN: 
Monday	to	Friday:	10	a.m.	to	5	p.m.

CONTACT:
Hummel	Manufaktur		
with	Hummel	Shop
Coburger	Straße	7
96472	Rödental,	Germany
E-Mail:	info@hummelgifts.com
Telefon:	0800	–	8	66	11	85

Hummel children with their 
charming look using specially 
developed colors and a lot of 
handcra�smanship.

Of course, the “Hummel Shop” 
will also be open on the “Day of 
the Generations”, where you can 
purchase your favorites at a five 
percent discount o� the regular 
price. �ere will be a new film 
in the in-house cinema room. 
For the first time ever, members 
of the Hummel Club will have 
the opportunity to obtain new 
club pins. And with co�ee and 
cake you can relax and 
strengthen yourself.

In addition, on Sunday, October 
21, numerous shops in Rödental 
are open, so that a�er your visit 
to the Hummel Manufaktur 
you can consider a relaxed 
shopping spree.

Shopping    
AT THE HUMMEL SHOP 
IN RÖDENTAL

Interested	visitors		
follow	the	production		
in	the	Manufaktur.

During	guided		
tours	to	the	“Day	of	
the	Generations“,	
guests	will	learn	how	
much	attention	to		
detail	is	put	into		
Hummel	figurines.
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Are you looking for a gi� for a loved one? Do you want to delight yourself 
with a new Hummel figurine? In our online shop you’ll be sure to find the 
right one! Extensive search functions provide help – all it takes is one click.

New products, 
gi� ideas, the 
bestsellers  
or limited  
editions – you 
can choose! 

Enter the name, 
the model num-
ber, the occa-
sion, the intro-
duction year or 
the name of the 
sculptor, and  
o� you go!

1.  SEARCH  Which Hummel figurine would you like?

Order conveniently and easily in our online shop:
www.hummelgi�s.com
Order conveniently and easily in our online shop:

The Hummel Web Shop

48

post Fa l l  2018

Call  (212) 933-9188



Order conveniently and easily in our online shop:
www.hummelgi�s.com

ANY QUESTIONS? Just give us a call at

(Mo.-Fr-, 8:30 a.m. to 4 p.m. EST).

 (212) 933-9188

3. ORDER AND MAKE PAYMENT  Your Hummel figurine will reach you in just a few days

Do you have a customer account already?
Simply follow the easy directions and open your 
own account or log in if you’re a repeat cust-
omer. You’ll be able to keep track of your 
purchases. 

Of course, you can also order without  
establishing a customer account. 

Choose your most convenient payment  
method from the following options:

You’ll find  
information 
about the size, 
sculptor, year 
introduced  
and more.  

2.  LEARN MORE Information about your favourite figurine
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Find the mistakes
Take a close look at the two photos of HUM 2375 “Feelin’ Lucky”. Do you see the five mistakes  
on the right? ­e solution will be revealed in the next issue of the Hummel Post.

Puzzle for connoisseurs
Do you recognize Hummel figurines on their small details? Today we’re putting you to the test: here’s a 
puzzle task for real Hummel connoisseurs. A small tip: all figurines are currently available.

1 2 3

Call  (212) 933-9188

New
Collection 2018



51

postFa l l  2018

1. "three" in Italian
2. Begins in Munich in September
3. Hum 2413
4. Sculpted Hum 2410
5. Sculpted Hum 420
6. Hum 465 is ...
7. Abbreviation for Canadian National Railway
8. German for "please"
9. German for "flower"
10. English for "München"
11. Purchase online at the ...
12. Sculpted Hum 2385
13. Hum 574
14. Hum 400
15. Hum 428
16. Pants made of blue denim

�11�1

�5

2

�9

�12 �10

10

�7

�4

3

�3

�14

�13

�16

�15

4

�6

1 5 7 8 6

�8

9

�2

1 2 3 4 5 6 7 8 9 10

Erstellt mit XWords - dem kostenlosen Online-Kreuzworträtsel-Generator
https://www.xwords-generator.de/de

Crossword puzzle

Solution:

1. "three" in Italian
2. Begins in Munich in September
3. Hum 2413
4. Sculpted Hum 2410
5. Sculpted Hum 420
6. Hum 465 is ...
7. Abbreviation for Canadian National Railway
8. German for "please"
9. German for "flower"
10. English for "München"
11. Purchase online at the ...
12. Sculpted Hum 2385
13. Hum 574
14. Hum 400
15. Hum 428
16. Pants made of blue denim

�11�1

�5
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�9

�12 �10
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�4

3

�3

�14

�13

�16

�15

4

�6

1 5 7 8 6

�8

9

�2

1 2 3 4 5 6 7 8 9 10

Erstellt mit XWords - dem kostenlosen Online-Kreuzworträtsel-Generator
https://www.xwords-generator.de/de

www.hummelgi�s.com

1. “three” in Italian
2. Begins in Munich in September
3. HUM 24134
4. Sculpted HUM 24105
5. Sculpted HUM 420
6. Hum 465 is...
7. Abbreviation for Canadian  

National Railway
8. German for “please”
9. German for “flower”
10. English for “München”
11. Purchase online at the ...
12. Sculpted Hum 238513
13. HUM 57414
14. HUM 400
15. HUM 428
16. Pants made of blue denim

We wish you success in figuring this out! 
We will tell you the solution in the  
next Hummel-Post. It will be published  
in October.

Did you do the puzzle in the summer issue?  
�e correct solution was: 
HUMMEL POST
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LEO (July 23 – August 23)
You were able to realize your 
plans and others are happy 

for your success. Keep it rolling, but also 
take your time to live your life to the 
fullest.

VIRGO  
(August 24 – September 23)
Your high expectations for 

yourself and others will not always be 
fulfilled. But you can deal with disap-
pointments like that. New interesting 
experiences await you.

LIBRA  
(September 24 – October 23)
Summer is your favorite time of 

year. You can’t get enough of all the sum-
mer activities. But be careful, don’t over-
do it and also take some time to relax. 

SCORPIO  
(October 24 – November 22)
Take heart to finally tackle an 

important task. A�er all, you have  
already accomplished a lot! �e stars 
will now give you the energy you need.

SAGITTARIUS  
(November 23 – December 21)
It is sometimes hard for you 

to keep your inner balance. �e feelings 
veer o� in too many directions. Let your 
heart speak to regain your balance.

CAPRICORN  
(December 22 – January 20)
Summer tempts you to dream. 

But be careful: Don’t ignore reality in 
your wishful thinking. People who are 
close to your heart are happy about a 
sign of life.

Your Summer Horoscope
AQUARIUS  
(January 1 – February 19)
A fresh breeze is blowing 

through your relationships and friend-
ships this summer. Look forward to one 
or the other interesting meeting in the 
coming months. 

PISCES  
(February 20 – March 20)
�e stars are particularly kind 

to you now. Maybe a door will open 
that you’ve been knocking on for a long 
time? �en you need to seize your 
chance with guts and courage.

ARIES (March 21 – April 20)
An exciting time with new 
experiences is on the horizon. 

You will gain enough strength to put 
important things on track again.  
Don’t take criticism from the wrong 
quarter to heart.

TAURUS (April 21 – May 20)
Do not set unrealistic goals 
for yourself. Tackle things 

with a smile, especially when the going 
gets tough. Others mean well: allow 
them to help from time to time.

GEMINI (May 21 – June 21)
You have your hands full, but 
fortunately you’re not lacking 

in motivation. Sensitive words from dear 
friends will help you to quickly over-
come a small depression.

CANCER (June 22 – July 22)
When things get hot, you’re 
in your element. But don’t let 

yourself be driven by your impulses in 
the coming months. You can move on 
with a level head and stamina.
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Solution of the picture puzzle
Barnyard Hero
HUM 201 2/0
4.00’’ $ 245.-

HUMMEL-Post 
02/2018

4 Sweet Love
HUM 2388/Z
3.25’’ $ 295.-

2 �e Florist 
HUM 349/0
5.25’’ $ 300.-

1
Lucky Girl
HUM 2387
5.5’’ $ 385.-

3 Heavenly Bouquet
HUM 918
4.75’’ $ 290.-

                  E D I T I O N
Limited to 1,999 pieces
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Mixed salad with paprika chicken
INGREDIENTS for 2 portions

300 g salad mix or  

green salad to taste

100 g cherry tomatoes

80 g corn (can)

5 tbsp natural yogurt, 3.5 % fat

1 bag of a spicy garden herbs mix

200 g chicken breast

Sweet paprika powder

Iodized salt, pepper

2 tbsp oil

PREPARATION
1. Wash salad and cherry tomatoes. Halve or quar-
ter the tomatoes. Drain the corn. Put everything 
in a bowl. Mix the contents of the herb bag first 
with one tablespoon of warm water and then 
with the yogurt. Pour the dressing over the salad 
and mix well.

2. Wash the chicken breast, dab dry and cut into 
strips. Season with paprika, salt and pepper and 
fry in hot oil. �en pour over the salad. White 
bread goes well with this.

Call  (212) 933-9188 
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Drink enough:  
At least 1.5 to two liters a day.  
Forgetful people: Place the wa-
ter bottle in your field of vision 
or have an app remind you.

Drink regularly:  
With every meal and every  
one or two hours in between, a 
glass of water is ideal to meet 
the need.

Drink the right stu�:  
�e best thirst quencher is wa-
ter. It gets more tasty with one 
third juice or flavored with 
herbs, fruit or vegetable slices. 

Drink lukewarm liquids:  
On hot days, lukewarm drinks 
are best for refreshment.  
Icecold drinks make your body 
sweat faster.

Feel-good food 

    for hot days
During the hot summer, nobody wants to work 
near the stove for long. Our recipe is prepared in 
no time and light enough so that you can round  
o� the delicious menu with ice cream or a fruit 
salad. If you regularly reach for a glass of water 
during the day, you will feel completely comfort- 
able in the summer as well.

Don’t get parched 

     this summer
Drink enough and eat the right food: �e higher the 
temperatures, the more important it becomes. �e fluid 
intake is especially important. If you want to stay fit in 
the summer, you have to drink enough. Because water 
helps the body regulate its temperature and keep the 
circulation going. Deficits can manifest themselves as 
dizziness, fatigue or headaches. Our tips:

You’ll be fine 
Sculptor: Anette Barth
Sculpted: 2018  
HUM 926
4.25’’ $ 455.-

At least 1.5 to two liters a day. 
Forgetful people: Place the wa-
ter bottle in your field of vision 
or have an app remind you.

With every meal and every 
one or two hours in between, a 
glass of water is ideal to meet 

�e best thirst quencher is wa-
ter. It gets more tasty with one 

herbs, fruit or vegetable slices. 

On hot days, lukewarm drinks 

Icecold drinks make your body 

dizziness, fatigue or headaches. Our tips:

New
Collection 2018

ORIGINAL SIZE
FIGURINE IN



We look back to the    years...

FOUR-LEGGED  
SERIAL HEROINE:
MOVIE STAR LASSIE  
IS "BORN"
She has a star on the 
Hollywood Walk of Fame 
and has been loved for 
generations: Movie dog 

"Lassie". On December 17, 
1938, writer Eric Knight 
published a first short 

story in an American weekly 
magazine about the faithful collie which 
went on to enjoy decades of fame. Next 
to many films, the television series "Lassie" 
was produced for almost 20 years – from 

1954 to 1973 – during which the 
intelligent dog rescued her 

human friends from all kinds 
of dangers.

1938 was a fruitful 
year for the Goebel 
Porzellanfabrik: �e 
company's sculptors 
were creating a 
whole series of new 
figurines. Look back 
with us on interest-
ing events of 1938, 
which are still close 
to us today.

BETTER WRITING: THE INGENIOUS  
IDEA OF INK AND A BALL
Ready to write at any time, drip-proof and 
inexpensive: We owe the invention of the 
ballpoint pen to Hungarian László József 
Bíró. In 1938, he had his idea patented in 
his home country: a pen with a newly 
developed ink with a ball at the tip. From 
1950 onwards, the writing tool began its 
worldwide triumph. In Great Britain, Italy, 
France and Argentina, the pen is named 
a�er its inventor Bíró these days.

NEW TOOTHBRUSHES:  
SCRUBBING WITH NYLON BRISTLES
�e toothbrush with plastic bristles as we 
know it today was born on February 24, 
1938. On this day, American company 
DuPont produced the first toothbrushes 
with bristles made of the newly developed 
material nylon. 
But the idea of a toothbrush with handle 
and bristle part is much older: It was in- 
vented by physician Christoph von Hellwig 
around 1700 in the �uringian city of Bad 
Tennstedt. A toothbrush memorial today 
remembers him.

SHIP LEGEND: QUEEN 
ELIZABETH WAS LAUNCHED
For more than half a century, it was the 
world's largest passenger ship on the 
oceans: the RMS Queen Elizabeth. It was 
launched on December 27, 1938. A�er the 
Second World War, the passenger ship 
dominated the transatlantic route until the 
shipping company decommissioned it in 
1969. �e RMS Queen Elizabeth came into 
the limelight for the last time in 1974: �e 
wreck serves as the backdrop for a James 
Bond movie.

Wayside  
Harmony

Sculptor:  
Reinhold Unger
Sculpted: 1938

HUM 111 3/0
4.25” $ 245.-

1954 to 1973 – during which the 
intelligent dog rescued her 

human friends from all kinds 
of dangers.Wayside 

Harmony
Sculptor: 

Reinhold Unger
Sculpted: 1938

HUM 111 3/0
4.25” $245.-

1938
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We look back to the    years...

During the post-war 
period, Goebel Por-
zellanfabrik released 
a series of Hummel 
figurines that have 
turned into real clas-
sics and are loved  
to this day: among 
them the "Little Goat 
Herder", "Telling Her  
Secret" or "Retreat  
to safety".

COMFY COUCH TIME: SWITCHING 
CHANNELS WITHOUT GETTING UP
Resting comfortably on the couch and 
switching channels – this comfort taken for 
granted today has its origin in the first 
remote control which was introduced in the 
USA in 1948. A cable still connected the 
remote control to the TV set. �e first 
wireless remote control followed in 1955 
– not yet technically sophisticated though: 
O�en, daylight alone was enough to switch 
on the TV. �is did not change until one 
year later when ultrasound technology was 
used. In Germany, TV remote controls with 
various functions were available from 1959.

NEW MOVIE AWARD: 
"BAMBI" STILL WITHOUT A NAME 
Marika Rökk and Stewart Granger were 
the first winners in the category "Most 
Popular Actors" of the Bambi movie 

awards which were first given out in 
1948. Marika Rökk’s little daughter is 
said to have given the then nameless 
award its name because it reminded 
her of the deer from Felix Salten’s 

book "Bambi". Among the record 
winners were Heinz Rühmann (12), 
Peter Alexander, O. W. Fischer and 
Johannes Heesters (10).

NEW INSTANT 
CAMERAS:  
PHOTOS WITH-
OUT THE LAB
It was a sensation 
70 years ago: A camera 
that "spits out" a fully developed photo in 
60 seconds. From November 1948 on, 
Polaroid cameras rolled o� the production 
line in the US and soon sold by the 
millions. Even today, despite – or because 
of – digital photography, many lovers of 
instant cameras appreciate the authentic 
snapshot, the unique copy.

Feeding Time
Sculptor: Arthur Möller
Sculpted: 1948
HUM 199/0
5.25” $ 280.-

STANT 
S: 
 WITH-

OUT THE LAB
It was a sensation 
70 years ago: A camera 

year later when ultrasound technology was 
used. In Germany, TV remote controls with 
various functions were available from 1959.

awards which were first given out in 
1948. Marika Rökk’s little daughter is 
said to have given the then nameless 
award its name because it reminded 

1948
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“ZUR SACHE, SCHÄTZCHEN”  
[GO FOR IT, BABY] LURES MILLIONS 
INTO MOVIE THEATERS
In 1968, the film "Zur Sache, Schätzchen" 
with Uschi Glas playing the female lead 
was a great success. �e flick even influ-
enced colloquial language with, among 
other things, terms like "Dump�acke" 
[dimwit] or "tüllich" as a short form of 
"naturally". 6.5 million people in Germany 
watched the movie. At the 1968 German 
movie awards “Bundesfilmpreis”, male lead 
Werner Enke was honored as the best 
up-and-coming actor. He and director May 
Spills also received the Golden Film Tape 
in the specially created category "Dialogs".

OPEL CAUSES A SEN- 
SATION WITH THE 
SPORTY GT
"Only flying is better" – 
was the advertising 

slogan car manufacturer 
Opel has been using to advertise 
its new model Opel GT since 1968. 

It soon became a common saying. With its 
sporty, sleek design, which did not match 
the previous conservative image of Opel, it 
caused a sensation. Around 104,000 GTs 
were sold, more than half of them in the 
US. To this day, the car has many fans and 
is admired at classic car events.

THE NEW VAT  
STARTS AT 10 PERCENT
�e value added tax, which was intro-
duced in the Federal Republic of Germany 
on January 1, 1968, amounted to 10 
percent. �e new tax replaced a VAT 
procedure in which companies had to pay 
taxes at every level of trade. �ey were 
unable to recover the input tax. VAT has 
been raised in six steps to its current rate 

Angel Duet
Sculptor: Gerhard Skrobek

Sculpted: 1968
HUM 261 2/0

3.25” $ 215.-

of 19 percent. Food, books and magazines 
were taxed less from the outset.

BOEING 747: A JUMBO 
CONQUERS THE SKY
For decades, 
it has been 
the world's 
largest passen-
ger plane in air 
tra¥c: the Jumbo 
jet. In 1968, Boeing introduced the 747. 
With a length of over 70 meters and a 
wingspan of around 60 meters, it rightly 
deserves the nickname "Jumbo jet". �e 
first model had a range of almost 10,000 
kilometers and could carry up to 550 
passengers. Only in 2005, the Airbus 380 
finally outstripped the Jumbo jet as the 
world's largest passenger aircra¨.

�e innovations of 
the year were de-
signed by master 
sculptor Gerhard 
Skrobek. Besides  
"Angel Duet", these 
are three young  
musicians who are 
occasionally also 
called "Little Band": 
“Girl with Sheet  
Music“, “Boy with  
Accordion“ and “Girl 
with Trumpet”. 

 THE SKY

largest passen-
ger plane in air 
tra¥c: the Jumbo 
jet. In 1968, Boeing introduced the 747. 

OPEL CAU
SAT
S
"Only flying is better" – 
was the advertising 

slogan car manufacturer 
Opel has been using to advertise 
its new model Opel GT since 1968. 

3.25” $215.-1968
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�is year, collectors 
and lovers of Hum-
mel figurines can 
delight in a whole  
series of newly  
designed figurines  
by the two master 
sculptors Gerhard 
Skrobek and Helmut 
Fischer. Some of the 
models will later be 
released as club  
figurines.

SPEED RECORD ON THE 
TRACK: 406.9 KM/H
On May 1, ICE predecessor InterCity- 
Experimental traveled at more than 400 
kilometers per hour setting a new speed 
record for rail vehicles. At 11:12 a.m., the 
train reached a record speed of 406.9 
km/h north of the Einmalberg tunnel in 
Sinntal valley with about 80 passengers, 
among them ministers, board members of 
the German Federal Railways and media 
representatives. Until then, the French TGV 
had been the fastest train, but it regained 
the title on December 5, 1989, with more 
than 480 km/h.

THE GERMAN STOCK INDEX 
IS LAUNCHED
�e German stock index (DAX), which 
measures the performance of the 30 
largest companies of the German stock 
market, was introduced on July 1, 1988. 
For December 31, 1987, it was standard-
ized to 1,000 index points. At the begin-
ning of June 2014, it exceeded 10,000 
points for the first time. �e DAX was 
initially not intended as a competition but 

as a supplement to already established 
German stock indices. It has since le� the 
other indices behind and is nationally and 
internationally recognized as the leading 
index for the German stock market.

TENNIS PLAYER STEFFI GRAF
MANAGES THE “GOLDEN SLAM”
As the first German and third tennis player 
ever, Ste� Graf won all Grand Slam 
tournaments in one year with her victory 
over Gabriela Sabatini at the US Open on 
September 10. A few weeks later, she won 
a gold medal at the Summer Olympics in 
Seoul, South Korea. She thus achieved the 
so-called "Golden Slam".

THE GENETIC FINGERPRINT
IS RECOGNIZED IN COURT
Hardly a TV thriller without a genetic 
fingerprint. And in real life, DNA serial 
tests regularly make headlines. In Ger-
many, the procedure was first recognized 
as evidence in criminal proceedings in 
court in 1988. Englishman Colin Pitchfork 
was the first person to be convicted with 
DNA testing in 1987 and sentenced in 
January 1988. He had raped and murdered 
two girls. �e distinctive genetic finger-
print was discovered by Alec Je¢reys on 
September 10, 1984. He still calls this his 
eureka moment.

THE FIRST COMPUTER WORM  
CRIPPLES TEN PERCENT  
OF THE INTERNET
Robert T. Morris, an American computer 
scientist, programmed the first computer 
worm for the Internet in 1988 and 
released it on November 2. �e so-called 
Morris worm crippled about 6,000 
computers. At that time, this corresponded 
to about ten percent of the global net-
work. �e development of computer 
worms stagnated until the mid-1990s. �e 
reason: �e Internet did not yet have the 
reach it has today.

Scamp
Sculptor: Helmut Fischer
Sculpted: 1988
HUM 553
3.5” $ 160.-

SPEED RECORD ON THE 
TRACK: 406.9 KM/H

IS
�e German stock index (DAX), which 
measures the performance of the 30 
largest companies of the German stock 
market, was introduced on July 1, 1988. 
For December 31, 1987, it was standard
ized to 1,000 index points. At the begin
ning of June 2014, it exceeded 10,000 
points for the first time. �e DAX was 
initially not intended as a competition but 

Scamp
Sculptor: Helmut Fischer
Sculpted: 1988
HUM 553
3.5” $160.-
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Successful Hummel prom   otional tour
As the brand ambassador 
for Europe, Jo�rey Streit 
strives to spark enthusiasm 
for Hummel figurines. He is 
a guest in many editorial  
o�ces who report about 
the figurines, the Manu- 
faktur and the people there. 
Here he writes about some 
of his experiences.

Owner Bernd Förtsch 
(right) and brand ambassa-
dor Jo�rey Streit (le�) per-
sonally guided Coburg‘s 
district administrator Mi-
chael Busch through the 
Hummel Manufaktur 
and provided informa-
tion about future plans.

World of Hope
Hope 2018

Sculptor: Anette Barth
Sculpted: 2018

HUM 2389
3.75’’ $ 225.-  

My travels took me to 
Berlin, Hamburg, Mu-
nich and Bamberg. 

Everywhere I met friendly jour-
nalists and could positively pro-
mote our Hummel figurines.

I explained that the company – 
with owner Bernd Förtsch in the 
driver’s seat – again has solid 
ground under its feet and that the 
whole Hummel team is looking 
positively into the future. And 
not only because we can look  
forward to many new figurines  

in the coming weeks and months,  
as we continue the tradition of 
Hummel. Even Hummel boss 
Bernd Förtsch himself was  
creatively involved in the new  
figurines. All Hummel friends 
and fans will enjoy what’s in  
the pipeline.

�roughout the editorial o�ces, I 
met people who were also happy 
about the restart in Rödental. �e 
numerous reports in newspapers, 
magazines, on the radio and TV 
clearly show that the media  
enjoys reporting about us.

New
Collection 2018

60

post Fa l l  2018



Successful Hummel prom   otional tour

Hummel figurines  
and the Manufaktur  
in the media
Cra�smanship hand- 
made by experienced 
painters and designers 
and high-quality figurines 
that conquer the heart: 
�e media reports on the 
Hummel Manufaktur and 
its new management. 
Here is a small overview 
of the publications:

Bayern

15

 Zeitung Mai 2018

Bayern

15

Allgemein

Firma Hummel poliert die Tradition auf

Porzellanmanufaktur aus dem oberfränkischen Rödental setzt auf alte Handwerkskunst und frischen Wind

Entworfen vor 80 Jahren, be-
schreibt die Hummelfigur „Früh-
ling“ die Neuausrichtung der ober-
fränkischen Porzellanmanufaktur 
sehr treffend: Nach vier Insolven-
zen will der neue Inhaber Bernd 
Förtsch für eine neue Blütezeit der 
Sammlerstücke aus seiner Heimat 
sorgen. Mit VdK-Mitglied Peter 
Hohenstein hat er einen Mitarbei-
ter an seiner Seite, der den Betrieb 
seit 44 Jahren durch Höhen und 
Tiefen begleitet. 
Peter Hohenstein öffnet die 

Stahltür, die ihm so vertraut ist wie 
keine andere. Schwaches Licht fällt 
auf die Regale im Eingangsbereich.  
Kleine weiße Figuren in alten 
Holzschubladen, aufgereiht wie 
Zinnsoldaten, heißen ihn jeden Tag 
willkommen. Seit vielen Jahren 
nimmt der 61-Jährige die Lino-
leumtreppen in sein Büro. In Glas-
vitrinen stehen kleine und große 
Hummelfiguren neben Arbeiten 
seiner Auszubildenden. Wenn er 
über die jungen Leute spricht, die 
in seiner Firma die Kunst des Kera-
mikmalens lernen, leuchten seine 
Augen. Vor 44 Jahren hat er selbst 
als Keramikmaler angefangen, 
heute ist er als Produktionsleiter 
einer der wichtigsten Mitarbeiter 
des Traditionsunternehmens. Al-
les, was in den Fertigungshallen 
geschaffen wird, geht über seinen 
Tisch. 

Die Geschichte der romanti-
schen Kinderfiguren beginnt 1934, 
als der damalige Porzellanherstel-
ler Goebel auf die Zeichnungen 
von Ordensschwester Maria In-
nocentia Hummel aufmerksam 
wird. Zu ihren Aufgaben im würt-

tembergischen Kloster Sießen ge-
hört unter anderem der Zeichen-
unterricht von Kindern. Weil sie 
diese ebenso liebt wie das Zeich-
nen, werden Porträts von pausba-
ckigen Jungen und Mädchen zu 
ihrem Markenzeichen. Bis heute, 
70 Jahre nach ihrem Tod, werden 
alle Interpretationen und Original-
entwürfe der Hummelfiguren von 
Schwestern des Klosters abgeseg-
net, bevor sie produziert werden.

VdK-Mitglied Marion Huschka 
arbeitet in vierter Generation in 
der Porzellanmanufaktur. „Ich bin 
mit den Hummelfiguren groß ge-
worden“, sagt sie. Auf einem Po-

dest an ihrem Arbeitsplatz steht 
das Miniaturmodell eines Tischs. 
Perfekt für den Laien, nicht aber 
für den Profi. „Er ist etwas zu klein 
geraten“, findet die Modelleurin. 
Außerdem überlegt sie, wie sie den 
winzigen Adventskranz gestaltet, 
damit der Tisch nicht überladen 
wirkt. Weil nicht jede Zeichnung 
von Schwester Maria Innocentia 
eins zu eins umgesetzt werden 
kann, haben die Modelleure einen 
gewissen Gestaltungsspielraum. 
Das Ergebnis muss allerdings ein-
deutig dem Hummel-Stil zuzuord-
nen sein. „Das hat nicht jeder 
Modelleur im Blut“, sagt Peter 

Hohenstein. „Ich hatte sehr talen-
tierte Leute hier, die aber den Stil 
nicht umsetzen konnten.“Wenn die Rohlinge aus Ton fertig 

sind, gehen sie in die Gießerei. 
Hier werden die Figuren in Einzel-
teile zerlegt und Gipsformen da-
raus hergestellt. Im Negativ korri-
gieren Retuscheure wie Peter 
Dressel kleine Fehler und arbeiten 
Konturen nach. Anschließend 
werden die ersten Figuren gegos-
sen, zusammengesetzt und mit 
dem Pinsel bearbeitet. Wie viel 
Arbeit hinter einem Werk steckt, 
hängt von seiner Komplexität ab. 
Eine der bekanntesten Sammler-

stücke etwa, der „Geburtstagsrei-
gen“ mit sieben um einen Baum 
tanzenden Kindern, besteht aus 84 
Einzelstücken. Im nächsten Schritt 
werden die Figuren gebrannt, gla-
siert und schließlich in mehreren 
Schritten aufwendig bemalt. Die 
Farben entsprechen immer Stoffen 
von Kinderkleidern der 1920er- bis 
1940er-Jahre. 

Beschäftigte atmen aufVier bis fünf Monate dauert es, 
bis eine Figur fertig ist. Keramik-
maler Werner Rauch nimmt die 
Exemplare am Schluss nochmals 
unter die Lupe: Sind alle Gravuren 
korrekt, gibt es kleine Luftblasen 
am Sockel? „Die Sammler sind da 
sehr genau“, erklärt er. Apropos: 
Gibt es heutzutage noch viele Men-
schen, die sich die kostbaren Por-
zellanfiguren leisten? Pressespre-
cher Joffrey Streit bejaht das. 
„Unter anderem auf dem amerika-
nischen und asiatischen Markt tut 
sich viel.“

Seit der oberfränkische Unter-
nehmer Bernd Förtsch die insolven-
te Manufaktur Anfang des Jahres 
gekauft hat, atmen die 50 Beschäf-
tigten auf. Auch Peter Hohenstein, 
der viele Geschäftsführer erlebt hat, 
erzählt von einem frischen Wind, 
der das verstaubte Image aufwir-
belt. „Der soziale Charakter zeich-
net uns aus.“ So ist es zum Beispiel 
selbstverständlich, Menschen mit 
Behinderung zu beschäftigen. Nun 
sollen erfahrene Mitarbeiter und 
neue Leute dem Traditionsunter-
nehmen zu alter Stärke verhelfen. 
Weitere Infos unter www.hummel 
figuren.com  Caroline Meyer

„Computer allein begeistern keine älteren Herrschaften“

Das Münchner SeniorenNet Süd bietet daher ein Gesamtpaket: Wissensvermittlung gepaart mit Ausflügen und Besichtigungen

Seit mehr als 20 Jahren erleichtert 
das Münchner SeniorenNet Süd 
älteren Menschen den Einstieg in 
die Welt der neuen Medien. Ein 
wichtiges Unterfangen, um der 
immer noch großen digitalen Kluft 
zwischen Jung und Alt entgegen-
zuwirken. Schließlich haben laut 
einer Studie der Universität Bremen 
bundesweit rund 10,7 Millionen 
Menschen über 70 Jahre bisher 
noch nie das Internet genutzt.Das SeniorenNet Süd bietet 

 unter anderem Workshops zum 
Erlernen und Vertiefen von Com-
puterkenntnissen, zum Einsatz 
von Textverarbeitungs- und Gra-
fikprogrammen, zur Nutzung des 
Internets für Kommunikation und 
Information sowie für digitale Fo-
to- und Videotechnik an.„Es gibt noch vier Mitglieder, die 

seit dem Gründungsjahr 1996 da-
bei sind“, freut sich Dr. Rainer 
Petsch, Vorstandsvorsitzender des 
SeniorenNets Süd. Nachdem der 
Verein anfänglich relativ langsam 
gewachsen sei, habe er mittlerwei-
le knapp 200 Mitglieder. Und das 
erreicht man nicht einfach so. 
„Computer allein begeistern keine 
älteren Herrschaften“, sagt der 
72-Jährige. Auch das Drumherum 
müsse stimmen. Soll heißen: Durch 
die regelmäßigen Mitgliedertreffen, 
Ausflüge und Besichtigungen wer-

den die sozialen Kontakte gepflegt. 
Freundschaften entstehen. „Wir 
bieten ein Gesamtpaket an. Wis-
sensvermittlung ist gut, aber sich in 
dem Umfeld wohlzufühlen, ist auch 
sehr wichtig.“ Die Mitglieder unter-
nehmen regelmäßig Ausflüge und 
Wanderungen sowie einmal pro 
Jahr auch eine mehrtägige Reise. 

Die Kurse reichen von Themen 
wie „Facebook als Mittel, um mit-
zureden“ über „Einkommensteuer-
erklärung online ausführen“ bis 
hin zu „Excel- Tabellen erstellen“ 
und „Word für wenig Geübte“. Da-
zu gibt es regelmäßig Workshops, 
unter anderem zu den verschiede-
nen Betriebssystemen von PCs, 
Tablets oder Smart phones. 

Zwei weitere Standbeine des 
Vereins sind die Themen „Filmen“ 
und „Fotografieren“. Da gute Vi-
deos und Fotos heutzutage ohne 
Computer kaum vorstellbar sind, 
sieht das SeniorenNet Süd seine 
Aufgabe in diesem Bereich vor al-
lem darin, älteren Menschen den 
Umgang mit Kameras und PC zu-
mindest so weit näherzubringen, 
dass sie sich und andere mit ihren 
Bildern und Kurzfilmen begeistern 
können. Die monatlich angesetz-
ten, fachlich orientierten Arbeits-
treffen der Gruppen sorgen für ei-
nen regen und nützlichen Erfah-
rungsaustausch. Da rüber hinaus 
veranstaltet der Verein hilfreiche 

Workshops wie „Schneiden eigener 
Filme“ oder „Bildbearbeitung mit 
Photoshop und Lightroom“, um 
mit den entsprechenden Program-
men besser umgehen zu können. 

Während die Kurse und Work-
shops meist mittwochs in den Räu-
men des Bayerischen Volkshoch-
schulverbands bvv in der Fäustle-
straße 5a stattfinden, werden die 
Mitgliedertreffen alle vier bis sechs 
Wochen im Alten- und Service- 
Zentrum Altstadt am Sebastians-
platz 12 abgehalten. Dort besteht 
die Möglichkeit, Kontakte zu knüp-
fen, über Erfahrungen zu berichten 
oder einfach miteinander zu plau-
dern. Termine, Wissenswertes und 
Neuigkeiten rund um den Verein 
und neue Medien werden den Mit-
gliedern über den vierteljährlich 
erscheinenden Infobrief sowie über 
elektronische Extra-Meldungen 
übermittelt. Beides betreut das von 
Gründungsmitglied Wolfgang Köh-
ler geleitete Infoteam. Weitere Informationen gibt es 

unter www.seniorennet-sued.de. 
Dort gibt es auch einen aktuellen 
Veranstaltungskalender sowie ein 
Kontaktformular, über das sich 
Menschen, die sich ehrenamtlich 
als Referenten engagieren möchten, 
melden können. Wer lieber zum 
Hörer greift, erreicht Rainer Petsch 
unter der Telefonnummer (0 89) 
74 05 77 55.  

Mirko Besch

Werner Rauch arbeitet seit 44 Jahren als Keramikmaler bei der Hummel Manufaktur im oberfränkischen  

Rödental. Er nimmt jede Figur unter die Lupe, bevor sie eingepackt wird. 

Foto: Caroline Meyer 

Referent Jürgen Plinge (Mitte) erklärt den Kursteilnehmern, darunter auch 

dem Vorstandsvorsitzenden Dr. Rainer Petsch, die elektronische Abgabe 

der Einkommensteuererklärung. 

Foto: Mirko Besch

Aus einem Städtchen in Oberfranken 

kommt ein traditionsreiches Stück 

deutscher Handwerkskunst,   

das für große Emotionen sorgt

S
ie sind kleine Kunst-

werke, die für leuch-

tende Augen sorgen: 

Hummel-Figuren stecken 

voller Liebe zum Detail, er-

zählen Geschichten und be-

geistern Sammler überall 

auf der Welt: Der Augen-

blick, wenn die Schachtel 

mit dem Schatz geöffnet 

wird und das Herz höher-

schlägt, lässt sich nicht lan-

ge genug auskosten!

Bis dahin ist es ein lan-

ger, arbeitsreicher Weg. Die 

Hirten, Engel oder Wander-

buben gehen in der Manu-

faktur im oberfränkischen 

Rödental durch viele Hän-

de, unter anderem die von 

Sabine Tzscheuschner (53)! 

Die gelernte Keram-Male-

rin haucht den Hum-

mel-Figuren Leben 

ein – ihr absolu-

ter Traumjob! 

„Ich habe schon 

als Kind gerne 

gemalt. Von unse-

ren Nachbarn, die 

bei Hummel gearbei-

tet haben, habe ich dann 

meine ersten Figuren be-

kommen.“ Die Leidenschaft 

hat sie bis heute nicht los-

gelassen! Nachdem eine Fi-

gur gegossen und zweifach 

gebrannt wurde, nimmt sich 

Sabine Tzscheuschner ihrer 

an. Mit der Spritzpistole 

und feinen Pinseln verwan-

delt sie das weiße Steingut 

in bunte Miniaturen mit 

Charme und Seele. „Ich ma-

le am liebsten die Gesich-
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SABINE TZSCHEUSCHNERKERAM-MALERIN

zwei Hummel-FigurenGewinnen Sie

„Ich hauche den Hummel-Figuren Leben ein“

ERFAHREN
Seit 36 Jahren 

bemalt Sabine 

Tzscheuschner 

bei Hummel 

die kleinen 

Kostbarkeiten

SO FÄNGT ALLES AN 

Zu Beginn wird die 

flüssige Steingutmasse in 

die Gussformen gefüllt

DETAILGENAU 

Jedes Auge, 

jeder Knopf 

muss sitzen. 

Da ist Finger-

spitzengefühl 

gefragt!

Figuren Leben ein
HITZIGE

ANGELEGENHEIT

 Die Kleinode aus 

Steingut müssen 

in speziellen 

Öfen mehrfach 

gebrannt werden

Figuren Leben ein
Figuren Leben ein
Figuren Leben ein

GRÜNES 
PARADIES 

 Auch bei der 

Arbeit in ihrem 

Garten lebt Sabine 

Tzscheuschner ihre 

Kreativität aus

FIGUREN-MAMA

Maria Innocentia 

Hummel legte einst 

den Grundstein

EXTRABLATT! 

Wir verlosen zweimal 

je einen Zeitungsjungen. 

Einfach eine Postkarte 

mit Stichwort Hummel 

an: WOCHE HEUTE,  

Postfach 2346,  

76413 Rastatt.  

Einsendeschluss 

ist der 18. Juni 

„Ich male am liebsten  

die Gesichter“

ter!“, verrät die Künstlerin. 

Bei ihrer Arbeit hält sie 

sich streng an die Vorlagen 

von Maria Innocentia Hum-

mel (1909 – 1946). Die Fran-

ziskanerin schuf einst die 

unverwechselbaren Kinder-

zeichungen, nach denen der 

Porzellanfabrikant Franz 

Goebel ab 1935 Figuren  

modellieren ließ. Die viele 

Handarbeit, die in den Hum-

mel-Kindern steckt, macht 

sie so besonders. Auch Sa-

bine Tzscheuschner ist im 

Sammelfieber: „Ich habe  

40, 50 Stück“ – ein Ende  

ist nicht in 

Sicht!

Manufakt
ur-Besuc

h

Eine Nonne schuf die  

einzigartigen Vorlagen

|
 WOCHE HEUTE  Nr. 24/18
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MENSCHEN & SCHICKSALE

New Hummel film available in autumn
�e work on our new Hummel film is largely completed. 
�e TV team, consisting of Andreas Dietel (director and 
screenplay), Andreas Spitz (camera, light and sound) and 
Jo�rey Streit (moderation), can now focus on the editing 
a�er about two months of film-shooting. �e finished 
film will be available in autumn. We will announce more 
details as we have them. We sincerely thank all partici-
pants and players for their professional and fantastic work.

Singer Christina Stürmer and Hummel brand 
ambassador Jo�rey Streit at the fundraiser  
for the 15th anniversary of the German Breast  
Cancer Association. �e organization is sup- 
ported by Hummel Manufaktur through its 
“Hope” figurines.
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p. 6 Heavenly Bouquet HUM 918 $ 290.-

p. 7 My Edelweiss
Nature’s Cross
School Girl

HUM 2395
HUM 918/Z
HUM 81 2/0

$ 360.-
$ 200.-
$ 220.-

p. 9 �e Florist  
Botanist

HUM 349/0 
HUM 351/0

$ 300.-
$ 245.-

p. 10 Sweet Love
In the Orchard

HUM 2388/Z
HUM 461

$ 295.-
$ 355.-

p. 11 Pay Attention HUM 426 3/0 $ 245.-

p. 12 In �e Meadow HUM 459 $260.-

p. 13 Where Are You?
Just Resting

HUM 427 3/0
HUM 112 3/0

$ 245.-
$ 245.-

p. 14 Good Luck! HUM 419 $ 380.-

p. 16 Where shall I go? HUM 465 $ 290.-

p. 18 Is it raining? HUM 420 $ 380.-

p. 19 Charlotte HUM 2410 $ 290.-

p. 21 Blue Jeans Wanderer HUM 2413 $ 225.-

p. 22 Chief Clear Sight HUM 2417 $ 290.-

p. 24 First Dance HUM 2364 $ 595.-

p. 25 Valentine Joy HUM 399/III $ 1,950.-

p. 26 Festival Journey
Festival Tradition

HUM 2380
HUM 917

$ 225.-
$ 225.-

p. 27 Bavarian Cheer
Bavarian Toast

HUM 2373
HUM 2344

$ 325.-
$ 325.-

p. 28 �ree Little Wanderers HUM 927 $ 2,150.-

p. 32 Well Done! HUM 400 $ 590.-

p. 33 Summertime Surprise HUM 428/I $ 360.-

p. 41 Housecleaning: Girl Washing
Housecleaning: Boy With Broom

HUM 2397
HUM 2395

$ 230.-
$ 130.-

p. 42 Basket Of Gi�s
Globe Trotter
Forget Me Not

HUM 618
HUM 79/I
HUM 362/I

$ 450.-
$ 550.-
$ 375.-

p. 43 Relaxation
Behave
Honey Lover
Miss Beehaving
Sunflower Friends

HUM 316
HUM 339
HUM 312/I
HUM 2105
HUM 2104

$ 430.-
$ 390.-
$ 320.-
$ 245.-
$ 220.-

p. 44 Angel of Love
Angel of Faith

HUM 2385
HUM 2384

$ 225.-
$ 220.-

p. 53 Barnyard Hero
Lucky Girl

HUM 201 2/0
HUM 2387

$245.-
$ 385.-

p. 55 You’ll be fine HUM 926 $ 455.-

p. 56 Wayside Harmony HUM 111 3/0 $ 245.-

p. 57 Feeding Time HUM 199/0 $ 280.-

p. 58 Angel Duet HUM 261 2/0 $ 215.- 

p. 59 Scamp HUM 553 $160.-

p. 60 World of Hope HUM 2389 $ 225.-  

p. 62 Heavenly Angel HUM 21/0 $ 225.- 

List of figurines
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Preview
Look forward to a particularly com-
prehensive issue of the Hummel-
Post, in which we will whet your  
appetite for a contemplative Advent 
season and a Merry Christmas!  
You can expect a large selection  
of Hummel figurines and we  
have many gi� ideas for you.   
Our magazine will be in your mail-
box in mid-October.

Heavenly Angel 
HUM 21/0

Look forward to a particularly com-
prehensive issue of the Hummel-
Post, in which we will whet your 
appetite for a contemplative Advent 

Our magazine will be in your mail-

Heavenly Angel 
HUM 21/0
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www.hummelgi�s.com
or call

 (212) 933-9188

�ree Little
Wanderers

HUM 927
Height: 9.5’’ 

$ 2,150.-

          “That’s 
             the way!”



www.hummelgi�s.com
or call

 (212) 933-9188

“I am 
  Princess
Charlotte!” 

Charlotte
HUM 2410
Height: 4.75’’

$ 290.-

NEW British Style

I am I am 
  Princess  Princess  Princess  Princess  Princess  Princess
Charlotte!” Charlotte!” Charlotte!” Charlotte!” Charlotte!” Charlotte!” Charlotte!” Charlotte!” 

Charlotte
HUM 2410
Height: 4.75’’

$290.-

ritish Stytyt le


